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COARSE MADE BY STOLL.

We inspire with our Capsule
Collections. We have a sense for
upcoming trends. We help realize and
implement ideas. We make knitwear
come to life in our showrooms in
Reutlingen and New York. We are the
link between the market, fashion and
technology. We are Fashion &
Technology made by Stoll.

STOLL

FASHION & TECHNOLOGY
WWW.STOLL.COM/FT
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What is quality?

This short and at first glance seem-
ingly straightforward question has
been niggling me for some time. The
reason is this year’s series on “Quali-
ty Assurance along the Textile Chain”.
After three successful series: “China,
a country on the move” in 2013, “The
Fashion Industry in Transition” in
2014 and “The Global Textile Strate-
gy” last year, we have decided to fo-
cus this year on the topic of quality.

It soon became clear to me that the
simple “Q" word is far from easy to
understand. “What do you actually
mean by good quality?” a colleague
recently asked me, catching me some-
what off-guard. “Hmm, the best ma-
terials, the best workmanship, excel-
lent durability.” I'm not totally happy
with my answer as it immediately
begs the question as to what is meant
by the best. To find some clarity, | do
what nearly everyone else does these
days. | google the word “Quality”
and sure enough, I'm showered with
results. | read, for example, that with-
in the realm of total quality concepts,
the term quality can extend across
entire companies, as a comprehen-
sive variation on Quality Manage-

ment. So | think to myself that this
definition comes quite close to our
topic. | read on and am told that
quality was traditionally considered a
characteristic of products and servic-
es, with customer needs receiving top
priority. Today, quality also embraces
the demands of staff and investors as
well as legal requirements, against
which the overall quality of a compa-
ny is measured. Garvin's definition is
interesting as it identifies five differ-
ent approaches to quality. Customer-
oriented quality, for instance, involves
meeting all customer expectations
attached to a product in compliance
with the definition of quality as per
ISO 9000:2005. This roughly corre-
sponds to the comments by our inter-
viewee Elgar Straub, Managing Direc-
tor of German engineering associa-
tion VDMA Garment and Leather
Technology, who introduces our new
series on quality (Part 1, page 33). He
defines the highest quality standard
as "achieving what is technically pos-
sible whilst considering the needs
and wishes of our customers”.

Interestingly, Theodor Heuss, the first
President of the Federal Republic

of Germany from

1949 to 1959, held

a widely acknow-
ledged speech before
the German Association of
Craftsmen in Stuttgart in 1951 with
exactly the same title: “What is Qual-
ity?” He said, among other things:
“Quality is fundamental to a compa-
ny's survival, after all, those that per-
sist and thrive are the ones that re-
ject a drop in quality whereas those
who falter are the ones who allow
quality to slide. ... Customers tend to
have exceedingly good memories.”
In answer to the question, “What is
quality?” he concludes: “Quality is
all that is respectable.” And what is
your understanding of this term? I'd
be interested in hearing your views.
Simply write to:
i.schlomski@meisenbach.de

| hope you enjoy reading this latest
edition of textile network and wish
you all the best for 2016!

Yours

s Sclod

editorial

www.textile-network.com

Meisenbach

GmbH Verlag

AS MULTI-FACETED AS
THE TEXTILE CHAIN

teNti&on

Your partner in the textile industry!
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Iris Schlomski,
editor-in-chief
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KOPPERMANN

Technological concept for the textile process chain

Koppermann has been develop-
ing joined-up all-in-one soft-
ware solutions for the clothing
industry and trade for more than
20 years. This wealth of experi-
ence provides the experts of the
clothing, footwear and accesso-
ry industries with efficient and
sustainable support for their dai-
ly collection work: from the very
first planning right up to the
final visualization on the shop
floor. Today, Koppermann can in-
tegrate a new dimension into its
solution: Professional product
photography and product visu-
alization.

For in particular in the clothing
industry, the success of a collec-
tion often stands and falls with
the first-class presentation of
the fashion creations toward the
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US ambassador Jane Hartley, hosting the
Paris Supima/Cotton USA fashion show,
surrounded by models in haute couture
gowns made from the finest US cotton
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Koppermann integrates a new dimension into its solution: Professional product photography and product visualization

end customer. “The constant
shortening of product life cycles
means that companies always
have to accelerate and optimize
their processes. Fast product
photography which can be real-
ized in-house without difficulty
is therefore an essential factor
in today's collection develop-

COTTON USA

ment,” explains Andreas Lach-
ner, managing partner at Kop-
permann. Koppermann and
PackshotCreator — the market
leader in automated photo stu-
dio solutions —have concluded a
strategic partnership to meet
these industry challenges: Per-
fect product photography and

Elegant, modern and sustainable

US cotton from socially respon-
sible sources has broken into
haute couture!

It is wrong to associate this
natural fibre solely with white
T-shirts, jogging bottoms and
jeans! Cotton is an all-rounder
and can do so much more, ap-
pearing in all areas of fashion
from basics to high fashion.
Top-end quality cotton from the
USA ranks particularly high in
the popularity stakes among
designers and fashion brands
looking to bring together the
ideals of quality and sustain-
ability.

During Paris Fashion Week the
fashion and celebrity world
were able to appreciate just
how versatile, elegant and
trendy fabrics and fashion from
US cotton can be. The residence

of the US ambassador in Paris
provided the stage for a
unique fashion show, fea-

turing the finalists of this

year's Supima Young De-

signer Award for evening-
wear. Supima denotes the fin-
est varieties of cotton from
the USA. It was the first
time that the fashion
show had been staged
outside the US. Usually
held in New York, it
has grown into a key
event within the

American  fashion

world. The evening

gowns featured in
the design competition all had
one thing in common: they
were all made exclusively from
US Pima cotton. For more, go to
textile-network.com

photo-realistic visual merchan-
dising on the shop floor.
This Franco-German cooperation
now finally also includes an in-
dependent product, the “Lumi-
napad for Koppermann”.
You will find more information
about on textile-network.com
[www.koppermann.com]

The haute-couture gowns from US cotton
by Julia Han (right) and Kate Mc Kenna
(left)

[www.cottonusa.org]
[www.cottonusa.de]



MADE IN ITALY IN PRATO

Pope denounces poor conditions

The Italian city of Prato has
roughly 190,000 inhabitants
and is considered a bastion of
the textile industry. The city has
a migrant population of 35,000,
more than half of whom are
Chinese. Most of them work in
textile factories in the little Tus-
can city, just 25km from Flor-
ence. Unfortunately, they are
being exposed to terrible work-
ing conditions. The news that
seven workers had died in a fire
that had broken out in an illegal
textile factory in 2013, hit the
global headlines and deeply af-
fected Pope Francis. Last Octo-
ber, he felt compelled to visit the

KEHLHEIM/LINZ/DYSTAR
New melange yarn

Danufil Proshade is the name
of an innovative new viscose
melange yarn resulting from a
development cooperation be-
tween the three industry part-
ners Kelheim Fibres, Linz Textil
and Dystar. Danufil Proshade
consists of a blend of standard
viscose fibres and Kelheim's
speciality viscose fibre Danufil
Deep Dye and is only dyed as
needed at a later stage in the
process. This is made possible
by the particular properties of
Kelheim’s Danufil Deep Dye fi-
bre: Due to its permanent cati-
onic charge this speciality fibre
has a significantly higher dye
absorption capacity than stand-

city. Speaking to the people in
the cathedral square, he em-
phatically called upon these
clandestine businesses to come
clean and create humane work-
ing conditions for their staff. In
recent years, illicit work and cor-
ruption have infiltrated and
spread like a cancer through
Prato’s textile industry. The au-
thorities are clearly struggling
to control the situation, even
though they are aware of the
illegal sweatshops that treat
their Chinese workers like
“slaves”. Confined in the tight-
est of spaces, they are forced to
work around the clock, sewing
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The city of Prato, situated
around 25km north-west
of Florence has a long tra-
dition in the Italian textile
industry. Today, it is domi-
nated by the Chinese
working in inhumane con-
ditions.

cheap, illegal garments. The
clothes are sold all over Europe,
and are labelled “Made in Ita-
ly".Working all hours of the day
and night, the migrants are of-
ten exposed to conditions that
pose a threat to human life.
There are no safety measures in

place and the staff frequently
sleep next to their sewing ma-
chines. The hygiene levels are
hazardous, with insufficient
sanitary facilities. The majority
of production sites have no win-
dows, located as they are in cel-
lar rooms or disused warehous-
es, piled high with fabrics. De-
spite the fire risks, no fire safety
measures are in place. Prato has
already been described by the
media as the “rag centre of Eu-
rope”. “It's a human tragedy,”
Pope Francis stated during his
visit, concluding, “This work is
not fit for humans.”

[Ingrid Sachsenmaier]

Photo: google maps

ard viscose fibres. The differ-
ence in intensity and speed of
the dye pick-up of the viscose
fibres spun into Danufil Pro-
shade allows a wide range of
colours in melange dyeing of
one and the same fibre mate-
rial to be achieved. Thus,
Danufil Proshade melange
yarn offers clear benefits for
the dyeing process: a select-
ed range of Levafix and Re-
mazol dyes allows a salt-free
dyeing process. Due to short-
er dyeing cycles it is possible
to save up to 30 percent in
terms of water and energy,
which is a clear advantage for
the environment. At the same
time productivity increases —
a time saving of up to 40 per-
cent speaks for itself.
You find more information in
our online magazine
[www.kelheim-fibres.com]
[www.linz-textil.at]
[www.dystar.com]

6" Int. Exhibition for
Technical Textiles
Chemnitz / Germany
31 May - 2 June 2016

Discover

>mtex+

.......

highTEXTILES+
Functions!

www.mtex-chemnitz.com

1 MESSE
CHEMNITZ
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~polyurethane

Until the early 1940s, the fashion and footwear industries were reliant on leather when producing high qua-
lity products. Availability was limited, however, and quality depended on how the animals had been reared

and kept. And then polyurethane as a coating for textiles came into fashion.

Not only did polyurethane (PU) coat-
ings allow synthetic leathers to be
produced — they had additional pos-
itive properties that opened up a far
broader range of applications. Their
water-repellent and moisture-per-
meable properties, for instance,
meant that PU-coated textiles could,
and can, be used in fashion for out-
door clothing, sports shoes and
transfers for T-shirt printing. But
they have also found their way into
blackout fabrics, tarpaulins and oth-
er technical textiles.

The most important buyers of syn-
thetic leather continue to be the
fashion and footwear industries.
Both are able to take advantage not
only of its functionality but also of
the unlimited range of design op-
portunities offered by PU-coated
fabrics. Surface structure, elasticity,
handle and drape properties, colours
and visual special effects are easy to
control, thanks to the material’s pro-
duction processes, creating the con-
ditions necessary for the frequent
collection changes that are common

8 textile netvork | 1-2/2016

in the fashion industry. This high de-
gree of flexibility is reflected in the
global use of PU-coated textiles:
every year, eight billion pairs of
shoes (including a billion pairs of
sports shoes), two billion bags and a
billion outdoor jackets and fashion-
able outerwear are produced from
PU-coated fabrics.

Hitherto, however, manufacturers
and producers have had to put up
with one flaw: the production of PU
coatings requires the use of the sol-
vent dimethylformamide (DMF),
which is rated in the REACH chemi-
cal classification as a ‘substance of
high concern’. The current produc-
tion process, therefore, cannot be
reconciled with the sustainability re-
quirements of the outdoor industry
and of various leading fashion
brands. In 2014 Covestro, formerly
known as Bayer MaterialScience
and responsible for the discovery of
polyurethane, closed this ecological
gap with its Insgin technology. The
company, which has its headquar-

Expert in PU coating
processes: Rolf Irnich,
Director Technical De-
velopment Global Tex-
tile at Covestro

Photo: SAK

ters in Leverkusen, Germany, has de-
veloped a water-based PU coating
that allows a fully solvent-free pro-
duction process without affecting
the product’s properties. This new
technology is marketed through
Covestro Shanghai, where the Tex-
tiles Coating division has its devel-
opment centre and global manage-
ment team.

The water-based PU coatings can be
used both in the transfer (or reverse)
coating process and for direct coat-
ing. The solvent-free transfer pro-




Polyurethane-coated
textiles are widely used
for imitation leather

cess relies on the creation of a coat-
ing film which is then attached to
the textile. As a first step, a compact
polyurethane skin layer is applied to
a special paper which later transfers
its surface texture — that of cowhide,
for example — to the fabric. Once it
has dried, a second, more volumi-
nous PU-[RI] foam coating is applied
(the foam or intermediate layer).
This, too, is dried and an adhesive is
then applied to it which creates the
bond with the textile. The adhesive
can be activated in its pre-dried
state by heat, and then bonded to
the fabric. Alternatively, the bonding
material used to attach the PU coat-
ing to the textile can also be used
wet, in which case the term ‘wet
lamination” is used.

advertisement

www.adf3.stoll.com

To bond the two elements together,
the textile is brought into contact
with the PU film on its paper carrier
and then pressed and dried. The car-
rier paper is then removed, leaving
the desired surface texture behind.
This transfer process is used primar-
ily for the manufacture of PU syn-
thetic leather for clothing and foot-
wear uppers, says Rolf Irnich, Direc-
tor, Technical Development Global
Textiles at Covestro: “The reverse
process will always be chosen if ei-
ther the substrate will not permit
direct coating (elastic materials,
fleece, knitted fabrics) and/or if a
particular surface texture (leather
grain, textile character, high gloss)
or special effect (two-colour effect,
holographic effect) is being sought.

On its unique pilot
plant, Covestro can
adapt its water-based
coatings to its custom-
ers' processes

On 20 October 2015,
Nick Smith, Vice Presi-
dent Global Head of
Global Coatings
(Covestro) signed the
first Insqgin Partnership
Agreement on Chinese
soil with Kunshan Xiefu
New Material

Photo: Covestro

Wet lamination is preferred for foot-
wear uppers because it provides
better adhesion, but its handle is al-
ways somewhat stiffer than with dry
lamination. For items of clothing,
the need for adhesion is generally
less demanding — the focus here is
more on a softer handle. When mak-
ing synthetic PU leather for clothing,
therefore, dry lamination is the pre-
ferred process.”

Coating the direct way

Unlike the reverse process, the direct
coating process avoids such circui-
tous routes. The PU skin layer is ap-
plied direct to the textile and then
dried. “This process has benefits in
terms of manufacturing costs, as no
adhesive layer or carrier paper is re-
quired. Typically, it is used when ap-
plying functional coatings (water-
proofing, windproofing, breathable
coating),” explains Irnich. “Fabrics
coated using this process go into the
production of outdoor clothing and
protective workwear,” he continues.

—

“The direct coating process has
been further developed for the pro-
duction of synthetic PU leather for
clothing, belts and gloves. Here the
watery PU foam is applied direct to
the fabric; once it has dried, a cover
layer is applied and a pattern em-
bossed on this after a final drying.”
The design of a water-based poly-
urethane coating product is not
Covestro’s only innovation, how-
ever. The new product group is also
supported by a special marketing
concept, the voluntary Insqin Part-
ner Manufacturing Programme. Its
objective is to establish solvent-free
PU-coated textiles as a strong brand
with fabric manufacturers and cloth-
ing and footwear producers, bring-
ing together responsible production
operations and brands with high
sustainability standards. To partici-
pate in the Insqgin Partner Manufac-
turer Programme, the coating opera-
tion have to be audited in advance
by the Veritas organisation. This in-
dependent institute established by
Covestro conducts annual monitor-
ing to ensure that the partners meet
the catalogue of sustainability crite-
ria governing the Partner Pro-
gramme.
[www.covestro.com]
[Sabine Anton-Katzenbach]

In the next edition:

Kunshan Xiefu New Material — a
coating company from the Kunshan
region and leading exporter of syn-
thetic leathers.

1-2/2016 | textile network 9
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H.B. Fuller

Let no man
put asunder?

Large parts of the textile and
clothing industry depend on
processes for joining, attach-
ing or bonding materials. Sub-
strates are bonded together
using adhesives or by nee-
dling, sewing, riveting or weld-
ing. The method used will de-
termine whether these bonds
are separable or inseparable:
that is, whether the join can be
reversed in a non-destructive
manner or only through the
use of force. In the above list
of processes, though, there is
one that can do both — adhe-
sive technology. In the lamina-
tion process, for example, the
adhesive fuses together a tex-
tile and a film or membrane in-
separably. In the making-up
industry, again, outer fabrics

10 textile network | 1-2/2016

H.B. Fuller has been working on the development of adhesi-
ves, sealing materials and other specialist chemical pro-
ducts for over 125 years. In 2014, this international busi-
ness with it headquarters in the US state of Minnesota had
a net turnover of 2.1bn US Dollar.

are joined to interfacings us-
ing adhesives; this join similar-
ly has to be irreversible. The
same applies to shoe manu-
facture or the production of fil-
ters, since there would be no
point in a sole that detached
itself from the shoe or filter
textiles that separated from
the cartridge.

On 3 September 2015 H.B.
Fuller, one of the largest adhe-
sives specialists in the world,
opened its new Technology
Centre in Lineburg. The new
building houses some 200 em-
ployees, researching and de-
veloping new reversible and
irreversible bonding systems
for substrates. In addition,
the generously proportioned
building will serve as a train-

[1] + [2] The Liineburg Adhesive Academy is available
not only for research and development but also as a
training and testing centre for customers

[3] Jim Owens (2nd from right), President and CEO of
H.B. Fuller, officially opened the company’s ultra-modern
Adhesive Academy in Liineburg on 3 September 2015

ing centre and test lab where
the company’s customers can
carry out testing programmes
under conditions representing
actual practice.

Integral to many
industries

Adhesives are made not only
for creating lifelong bonds. De-
pending on their type and
composition, they can also al-
low for the joined surfaces to
be detached again, as in the
case of feminine hygiene prod-
ucts, for example. Carefully se-
lected adhesives make it possi-
ble to attach pantyliners to un-
derwear and then to remove
them again. The same is true of
reclosable packaging. Exam-
ples such as these illustrate
the versatility of adhesives,
which also play an important
role in the automotive indus-
try, in wood processing and in
packaging. H.B. Fuller is one of
the leading manufacturers
worldwide to specialise in ad-
hesive joints.

An ultra-modern
laboratory for basic
research
The recently opened centre for
technical excellence has grown
up right alongside the pro-
duction facility for adhesives
that the company started in
Lineburg in the early 1970s.
With an area of 2,300 m?, H.B.
Fuller's  Liineburg Adhesive
Academy may only be the sec-
ond largest establishment of its
kind but it is certainly the most
modern. To make sure that the
researchers are not confined to
their laboratory enclave but
can try out their inventions in
real life scenarios, the Liineburg
Academy also includes halls
containing machinery specific
to particular industries. With
this industry-specific equip-
ment, the performance of their
adhesive solutions can be test-
ed under production condi-
tions. For more details, visit the
company's website.
[www.hbfuller.com]
[Sabine Anton-Katzenbach]
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Trend theme Breeze: recharging — coming up
for air — seeking refuge

.

Sr e mmes i

Trend theme Cosmopolitan — melting pot of cul-
tures — luxury with new values

Carlin — Spring/Summer 2017

Colour Flows — a new world

of colour

“Colour is the essence of crea-
tivity,” says Mayouri Sengchanh,
CEO of Exalis, Berlin, the liaison
bureau for Carlin International,
Paris. The development of sea-
sonal colour themes is becoming
increasingly complex — the cus-
tomary process of a colour ris-
ing, blossoming and then gradu-
ally dying off again, is being re-
placed by colour flows. “Every-
thing is changing,” says
Sengchanh, “The season in the
traditional sense no longer ex-
ists.” Carlin is challenging de-
signers to make some coura-
geous choices whilst appealing
to manufacturers to select their
colours not by season but by
consumer demand so that retail-
ers can display the right colours
in their shop windows. In its
search for the new colour
schemes, Carlin surveys, among
others, every fabric producer at
Premier Vision. This sheds light
on their experiences and ideas
which form the analytical basis
for the new trends. “We don’t
have a magic wand,” Mayouri
Sengchanh continues, “Identify-
ing colours is a long and time-
consuming process.” For Spring/
Summer 2017, she believes in
the strength of Metallics, Darks,
Whites, Neutrals, Pastels and
Brights, defining them as impor-
tant trends in the world of col-
our.

Metallics: From a commercial
point of view, gold is a must-
have. Looking back, gold was
once a symbol of opulence, and
bling was the era of the new mil-

lionaires, wanting to show off
their wealth. Since the economic
crisis in 2009, the concept of lux-
ury has been redefined: It's no
longer about appearances, but
about the Sein, the true being.
The material takes centre stage.
Luxury is an experience, luxury is
time spent with family and
friends. Sustainable thinking is
making waves. Gold is no longer
sophisticated, but preferably un-
adorned, authentic and unpol-
ished with a grainy surface. It is
becoming ever more sensual,
more emotional. Rosé, yellow,
white gold and copper experi-
ment with contrasts.

Darks: Black is the main repre-
sentative of the darks. This non-
colour is timeless, mysterious,
synonymous with the minimal-
ism of the 90s, with texture,
masculinity, futurism. The trend
forecasters have announced:
“Black is back!” In Summer
2017, black will appear in both
matte and polished finishes.
Black colours, tinted darks, om-
brés and layered transparent
fabrics send black down a new
path towards dreamy romantic
effects.

Whites: This non-colour has ritu-
alistic associations and was of-
ten used symbolically. White
stood for purity and minimalism,
having a clean, almost clinical
feel. White is now reinventing it-
self, it is textured and high-qual-
ity. Off-white has been given
new meaning. Admiring the
fashion by Peter Pilotto with its

Trend theme Urban Romance - cities go green —

Well-being above money

over-sized lace, we feel a sense
of tenderness, emotional com-
fort, cocooning. The future be-
longs to crafted whites, hand-
crafted materials, hand-crafted
knowhow all in conjunction
with white, e.g. the jackets by Is-
abel Marant.

Neutrals: Neutral shades were
considered boring, now they
have been filled with excite-
ment. Combined with new ma-
terials and bright elements, the
neutrals are taking on new
meaning. Dana Barnes Studio il-
lustrates this most effectively.
This theme celebrates the come-
back of the basics and essential
new colours.

Pastels: Pastels are associated
with romance, ballerinas, and
things that bring freshness and
poetry into our brutal world.
Pastels are becoming arty, elec-
trifying, and reflect neo-urban
poetry. Not only that but they
are having a love affair with ne-
on light.

Brights: In recent years, loud
colours were not only used in
sportswear, but played a central
role in fashion and design, jazz-
ing up clothing and making
bold statements. Today, every-
day products such as drinking
bowls, dipped in bright colours,
are experiencing a revival. The
Brights are thoroughly artificial
and have relinquised their pure-
ly sporty image.
[www.exalis.de]
[Sabine Fanny Karpf]

Trend theme Paradise — travelling to
undiscovered worlds — desire for opu-
lence

CALENDAR OF EVENTS

Interfiliere

01/23/16 — 01/25/16 | Paris
Eurovet
www.interfiliere.com

Texworld USA

01/24/16 —01/26/16 | New York
Messe Frankfurt, Inc.
www.messefrankfurt.com

ISPO Munich

01/24/16 — 01/27/16 | Munich
Messe Miinchen GmbH
WWW.ispo.com

Colombiatex — Fachausstellung
fiir Textilien und Textilmaschinen
01/26/16 — 01/28/16 |

Medellin, Colombia

Inexmoda
colombiatex.inexmoda.org.co

Pitti Immagine Filati

01/27/16 —01/29/16 | Florence
Pitti Immagine Srl.
www.pittimmagine.com

Munich Fabric Start
02/02/16 — 02/04/16 | Munich
Munich Fabric Start Exhibitions
GmbH
www.munichfabricstart.com

TV TecStyle Visions 2016

02/04/16 — 02/06/16 | Stuttgart
Landesmesse Stuttgart GmbH
www.tecstyle-visions.com

Milano Unica -
International Textile Fair
02/09/16 — 02/11/16 | Milan
Milano Unica Secretariat
www.milanounica.it

Texworld Paris

02/15/16 — 02/18/16 | Paris
Messe Frankfurt France S.A.S.
www.texworld.fr.messefrankfurt.com

Premiére Vision
Accessories/Yarns/Fabrics
02/16/16 — 02/18/16 | Paris
Premiere Vision Paris
WWWw.premierevision.com

Techtextil Russia

02/24/16 — 02/26/16 | Moscow
Messe Frankfurt RUS 0.0.0
www.techtextil. messefrankfurt.ru
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apparel

SWITCHER

Featherweight RDS-certified down

Switcher is one of the first
clothing brands in Europe to be
awarded the RDS label. This
new certification confirms that
the down feathers Switcher
uses in its Doon collection are
exclusively from animals that
have been treated appropriate-
ly, ethically and with respect.

The RDS quality label guaran-
tees the complete traceability
of the down, from the breeding
to the final product. The new

LEVI STRAUSS & CO.
Recycling initiative

Levi Strauss & Co. announced
the expansion of its clothing re-
cycling initiative to all Levi's
mainline and outlet stores in
the United States. The company
is making it easier for consum-
ers to recycle clothing and
shoes, underscoring its commit-
ment to sustainability by reduc-
ing the volume of waste sent to
landfills and creating an infra-
structure that supports a circu-
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sustainable down models from
Switcher offer feathery light
warmth in the stormy transition
period from winter to spring.
The production process for the
natural lining material has mul-
tiple certifications. This is un-
derlined by five different quali-
ty seals including Oeko Tex
Standard 100.

All the relevant information is
detailed on the respect code
sewn into the jacket. For more

lar economy by 2020. Consum-
ers may drop-off any brand of
clean, dry clothing or shoes in
the collection boxes at their lo-
cal Levi’s store. Any consumer
who brings an item of clothing
to recycle will receive a voucher
for 20 percent off a single, reg-
ular-priced Levi's item in-store.
While many consumers are
familiar with recycling bottles,
cans and paper, most still throw
away clothing. Annually, Ameri-
cans discard more than 28 bil-
lion pounds of unwanted cloth-
ing, shoes and other textiles.
Charitable organizations and
others collect roughly 15 per-
cent of these items, while the re-
maining 85 percent — 24 billion
pounds — end up in landfills.
Find more information to this
on
[www.textile-network.com]
[www.levistrauss.com]

Levi Strauss & Co. announced
the expansion of its clothing re-
cycling initiative to all Levi’s
mainline and outlet stores in the
United States Levi's is making it
easier for consumer to recycle
clothing and shoes, underscoring
its commitment to sustainability

information on the production
phases and certifications con-
nected to Switcher's Doon coll-
ection, go to:
[www.respectcode.org/doon]

B

[=]¥

NILIT

Doon -
collection example

ERE TENEadork

Visit our online-magazine

b www.textile-network.com‘\

Nilit Innergy in the starting blocks

Even the name “Nilit Innergy”
sounds charged with energy.
And apparently, it actually
does what it says on the tin.
The Israeli yarn manufacturer
Nilit Ltd. has developed and
unveiled a yarn that claims to
get to grips with the trouble-
some problem of cellulite.
“Following a lengthy develop-
ment phase and clinical tests”,
Nilit Innergy is now being
brought to market — and can
finally get to work. The 6.6
polyamide yarn will mainly be
used in the sportswear seg-
ment. The innovative yarn im-
proves the skin's elasticity,

whilst reducing fat mass and
the skin's water content. Nilit
has been involved in the sports
sector for many years, offering,
for example the “Shape-your-
Body” products which pro-
mote “energy from inside
out”. The Nilit Innergy socks
return the thermal energy from
the feet back to the body. Nilit
Breeze socks keep feet cool, a
pleasant sensation when hik-
ing and jogging. At the launch
of the anti-cellulite product,
Nilit Fibres announced that it
has big plans for the future in
the sports field.
[www.nilit.com]

Photos: Switcher
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research

HUMAN SOLUTIONS

New research projects

The Human Solutions Group has
launched two new research pro-
jects in which the virtual simula-
tion of human beings will be
used to gain new knowledge
about body shapes and age-re-
lated changes in the human
body.

The iMorph project

Individual ~ characteristics  of
body shapes in humans (mor-
photypes) have a decisive effect
on the size & fit of clothing and
the economic success of apparel
companies. Today, morphotypes
can only be determined by ex-
perts through visual, individual
evaluation — and these evalua-
tions cannot be reproduced. No
uniform classification scheme

advertisment

www.adf3.stoll.com

ZIM-NETZWERK DIGI4TT

_____________________

) Research and development are an
integral part of our corporate philoso-

phy. We want to make our ergonomics expertise

being tailored perfectly to the requirements of human

beings.

Dr. Andreas Seidl, Executive Partner of Human Solutions

_____________________

exists — we only have different
approaches with varying evalu-
ation criteria. The aim of the
project is to create automated
morphological classification for
individuals. These classifications
will be integrated into the iSize
international body data portal
and used for case studies. This
will expand the iSize analysis
functions used for the develop-
ment and optimization of
sizetables and for determining
appropriate sizes for individu-
als. The size & fit of garments,
for example, can be evaluated in
terms of body shape and taken
into account for the standard
size  recommendation. These
findings will make a meaningful
contribution to economic and
market-relevant collection de-
sign in the apparel industry.

iMorph is a ZIM cooperation
project with the Center for Man-

New surface technology

The ZIM-Netzwerk DIGIATT
(digital printing for functional-
ising technical textiles), initiat-
ed by Bayern Innovativ, as-
sumed its activities on 1 July
2015. The objective is to devel-
op a new and innovative sur-
face technology — namely, digi-
tal printing for functionalising
technical textiles.

14 textile network | 1-2/2016

Digital printing has enormous
potential when it comes to en-
dowing technical textiles with
specific functions. Against the
backdrop of the Industry 4.0
drive, it will play a key role in
achieving digital processing
chains and highly customised
production. The necessity to de-
velop pioneering new processes

. available for the industry in as many segments as possible |
. —our ongoing contribution to more and more products :

_____________________

agement Research, German In-
stitute for Textile and Fiber Re-
search Denkendorf (DITF-MR)
and funded by the German Fed-
eral Ministry for Economic Af-
fairs and Energy.

The Virtual Aging project

Our bodies change with advanc-
ing age — and our abilities are
reduced as a result. The objec-
tive of the research project is to
develop software that will simu-
late age-related ability changes
and individual ability limita-
tions. The software will later be
used in the virtual planning of
manual work processes, e.g. in
the automotive industry, and in
product design based on digital
human models. Biomechanical
characteristics such as ranges of
motion and speed will be ad-
dressed in the research project,
together with sensory parame-

in this particular segment is also
being driven by ever tighter
REACH regulations. At present,
technological  solutions  for
printing functions onto textiles
using digital printing techniques
are still some way off. The net-
work comprises 11 partners
bringing together expert knowl-
edge from across several disci-

ters like visual perception.
The aim of the project par-
ticipants is to build software
solutions that go far beyond the
capabilities of existing tools.
Virtual Aging is a collaborative
effort of Human Solutions, imk
automotive and the Chemnitz
Technical University and funded
by the German Federal Ministry
of Education and Research,
within the context of the ICT
2020. Read more online at tex-
tile-network.com
[www.human-solutions.com]
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The aim of the iMorph project is to create auto-
mated morphological classification for individuals

plines. The objective is to devel-
op and establish such technolo-
gies and to translate them into
marketable products. The sector
sees great potential for such ap-
plications, among others, in the
field of workwear and PPE.
Read more about this topic at
[www.textile-network.com]
[www.digidtt.de]



Gesucht werden engagierte Studentinnen
und Studenten der Textilbranche!

Worum geht’s?

Immer noch wissen viel zu Wenige, was mit Technischen
Textilien heute so alles gemacht wird und gemacht werden
kann. Technische Textilien haben wahnsinnig viele einzigar-
tige Funktionalitaten und daher wollen wir Sie dazu moti-
vieren, dieses weite, hochinteressante und spannende Feld
selbst zu erkunden: Lassen Sie Ihren ,Produktideen” freien
Lauf.

Wie funktioniert’s?

Namhafte Hersteller von Technischen Textilien stellen aus
ihrem Produktangebot Materialien zur Verfigung. Nach
Ihrer Anmeldung erhalten Sie alle notwendigen Informa-
tionen und schon kann es fr Sie losgehen.
Einsendeschluss: 29. April 2016

Interessiert?

Dann kontaktieren Sie uns per E-Mail oder
telefonisch fur ndhere Details:
a.menzel@meisenbach.de oder +49 951 861-117
Weitere Infos unter: www.textile-network.de

1. Mai 2016 Z

ur Eroffnung

2016 in der Messe Chemnitz

textile network — das internationale Premium-Magazin
der textilen Kette — und die Messe Chemnitz initiieren
anlasslich der neu konzipierten Entdecker-Messe
mtex+ highTextiles + Functions fur Entwickler,
Anwender und Entscheider den

» 1. mtex+ - Nachwuchspreis”

Gesucht werden Studentinnen und Studenten
die Ideen entwickeln, wie Produkte durch Einsatz
Technischer Textilien optimiert werden kénnen.
Hauptsache genial, dank Technischer Textilien!

Was gibt’s zu gewinnen?
Wertvolle Sachpreise* sowie dreiwdchige
Praktika bei den teilnehmenden Firmen.

Zudem erhalten alle Teilnehmerinnen und

Teilnehmer ein kostenloses Jahresabonnement
von TeNtil@w

*sponsored by Meisenbach Verlag
und Messe Chemnitz

Discover
highTEXTILES+
Functions!

teXER&won

> mtex+
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textile technology

Digital print

The market is growing

Of all the growing markets for digital print, the textile sector is proving to be among the fastest
and, within that segment, direct-to-garment production is rapidly expanding in popularity. The
trend for personalisation on apparel has led to significant take-up for systems that appeal to

print-on-demand businesses, screen-printing and embroidery shops.

As such, direct-to-garment printing
now represents a significant portion
of the printed textiles market, with
$ 165bn of sales being achieved
during 2014 using digital technolo-
gy. Although print devices have been
in evidence for some years, the in-
crease in popularity of digitally dec-
orated garments has risen signifi-
cantly now that stable, reliable and
versatile devices using ink-jet tech-
nology have become available.
These machines cater admirably for
one-offs and short runs and are
even available as an additional sta-
tion for a screen-printing carousel or
oval, thus bringing users the best of
both worlds with mixed processes
output onto the same garment.

Accelerated times from desktop to
finished garment are now among
the key drivers for generating new
opportunities for businesses who
want to offer the fast turnarounds
demanded by today’s end custom-
ers. These can be consumers as well

16
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as brands wanting to trial new de-
signs and offer limited editions
without incurring high set-up costs
and waste. To address requirements,
typical direct-to-garment print de-
vices have now been developed to
work in 24/7 production environ-
ments. These are complemented by
start-up units that provide a cost-ef-
fective alternative to screen-printing
or, at the lowest production level,
heat transfer methods.

Typically, in the direct-to-garment
segment, it is possible to invest in a
low-end dye sublimation print de-
vice that can handle some applica-
tions, although these are limited in
choice of material. However, for
businesses wanting to extend be-
yond the restrictions of polyesters
and mixes that have to be used with
this type of ink, pigmented dyes of-
fer far greater versatility. These ena-
ble virtually any material to be print-
ed, with no pre- or post-treatment,

Oliver Liidtke, Marke-
ting Director at Kornit
Digital Europe

Kornit Storm

This dress was produced
on the Allegro (below)

and result in
an  eco-
friendly
solution

and end
product that matches
many of the standards preferred to-
day, including Oeko-Tex 100 and
GOTS certification and approval.
Traditionally most printed garments,
as well as roll textiles used for home
furnishings and décor, have been
generated using the screen process;
tailored for higher volumes, it also
involves the use of chemicals, plus
lengthy set-up and changeover
times including post-print wash-
down. Waste levels also tend to be
high, and pollution at large print op-
erations is becoming a growing
problem because of the high
amounts of water and energy re-
quired during post production. This
principle also applies when reactive
and acid dyes are used in digital
printing machines as jobs also re-

Kornit Breeze is the
entry-level model. Kor-
nit Avalanche is ideal
for more demanding
jobs. Kornit Storm is
the “workhorse”




quire significant pre- and post-treat-
ment, including steaming and wash-
ing, as part of the finishing process.

Today's direct-to-garment printers
offer a range of options, but the use
of a pigmented ink brings additional
benefits as well as the ability to use
one type of dye for virtually all ma-
terials. These advantages mean that
a business can run one machine or a
series of units and know that the ink
is suitable for all apparel being
printed, making it easy to maintain
an uninterrupted workflow. The Ne-
oPigment process developed by Ko-
rnit Digital and incorporated into all
of the company’s devices also sim-
plifies printing onto dark garments
and the inclusion of white ink as
part of the design. It is also clean
and odour-free, generating vivid
well-saturated results across all fab-
rics. Certainly digital textile technol-
ogy requires consistent and strong
colours that stand the test of time,
with apparel typically being subject-
ed to the rigours of everyday life.
Not only should the finished gar-
ments be scuff and scratch resistant,
they must also be able to handle the
demands of regular washing while
maintaining a good “hand” or feel
that is pleasant to the touch. Kornit
Digital’s direct-to-garment systems

Textiles produced on
the Avalanche attrac-
ted the crowds at
Kornit Digital’s stand
at ITMA 2015 in Milan

are renowned for its NeoPigment
process because it meets all of these
criteria, with the company also ap-
plying the same principles within its
high-speed industrial 1.8m fabric
system, the Kornit Allegro.

Because of the relative simplicity of
being able to produce high quality
garments straight from the desktop,
direct-to-garment technology has
opened up new revenue streams for
companies that want to work within
a market segment where just-in-
time ordering and stocking is simple.
Demonstrating the true versatility of
print-on-demand, this type of appar-
el printing, in conjunction with Kor-
nit's NeoPigment process, continues
to extend the opportunities for start-

The dress could also
be produced on the
Avalanche Hexa for
large format printing

up and existing print companies
looking for additional revenue
streams. The market for personalised
garments is also huge and is set to
increase as trends for customisation
are set by consumers as well as by
brands that want to run limited edi-
tion merchandise.

For Kornit Digital, the company's
foresight into the future of direct-to-
garment printing has resulted in a
family of machines that caters for
small companies through mid-sized
to large organisations that want to
reap all the benefits that are availa-
ble with digitally produced apparel.
For businesses wanting to add di-
rect-to-garment printing to their
production capabilities, the choices
available are becoming more di-
verse as technologies continue to be
developed for this exciting and
thriving market arena. But the key
questions to consider prior to mak-
ing the first step include ease of use,
return on investment, versatility
across all fabrics, environmental fac-
tors, colour fidelity and ink formula-
tion and, of course, a manufacturer
that understands the past, the pre-
sent and the future of this fast-
growing segment. To read more
about the solutions from Kornit
Digital visit textile-network's online
magazine.
[www.textile-network.com]
[www.kornit.com]
[Oliver Liidtke]
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IVGT

Board extended from 2016

Following on from a resolution carried by the Board and approved
by the Members' Meeting, Michael Pohlig has been appointed
Managing Director of the IVGT, the German textile industry asso-
ciation, assuming his new position on 1 January 2016.

A respected textile engineer, Michael P6hlig has more than 20
years' experience in the textile industry. From 2005 to 2010, he
was Managing Director of the German Textile Finishing Industry
Association TVI-Verband and from 2010 Deputy Managing Direc-
tor of the IVGT. Besides his role as Managing Director, he will con-
tinue to oversee the Technology + Environment division as a na-
tionally recognised expert.

Dr. Klaus-Jirgen Kraatz remains Managing Director of the IVGT
and will continue with his special responsibilities particularly in
the fields of law and Europe. Moreover, Dr. Kraatz is still head of
the Association of German Worsted Yarn Spinners and the German
Wool Federation.

The IVGT is Germany’s biggest textile industry association. It re-
flects the interests of around 170 member companies from the
fields of textile raw materials, finishing, yarns, fabrics as well as
technical textiles. In doing so, it represents more than 60 percent

The future revision of “Tech-
nische Anleitung zur Reinhal-
tung der Luft” will effect on the
field of filtration. Therefore, the
next symposium Textile Filters
dedicates its keynote to this
topic to introduce the filtration
experts to this. Furthermore,
central focusses of the confer-
ence will be high-performance
textile filter media for dry or
wet filtration as well as filtra-
tion processes and applica-
tions. Likewise innovations in
testing and standardisation as
well as mathematical modeling

Multiaxial textile with localised carbon
reinforcement in the ground warp, the
weft and the multiaxial zone

ITV DENKENDORF
Multiaxial textiles
for lightweight
construction

ITV Denkendorf is using Open

IvVGT

IVGT announcements for 2016

Lustenau/Dornbirn
9+10 November IVGT Members' Meeting

, 2 February Research & Standardisation Working Group :
1 Meeting in Memmingen |
' 3 February Technical Textiles Working Group Meeting !
: in Memmingen !
' 16 March Tape & Braiding Sectional Meeting in Dusseldorf !
120 April Worsted Yarns Technical Committee Meetingin !
: Geretsried :
1 12 September  Textile Grinding and Polishing Discs Sectional '
| Meeting in Frankfurt |
E 6 to 8 October  Tape & Braiding Sectional Meeting in E

of the German textile industry generating a combined turnover of
more than 6.6bn Euro. The IVGT is headquartered in Frankfurt am
Main. Other reports on the IVGT's activities in the fourth quarter
of 2015 are available in our online magazine textile-network.com.

13TH SYMPOSIUM TEXTILE FILTERS
Focused on Textile Filters

novative filter media. Experts in
the field of filtration will dis-
cuss on latest developments,
current trends and market con-
ditions from theoretical and
practical perspective. The 13th
Symposium Textile Filters is or-
ganised by Sachsisches Textil-
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[www.ivgt.de]

forschungsinstitut e. V. and
takes place from March 8th to
9th in 2016 in the hotel " Chem-
nitzer Hof" in the centre of
Chemnitz.
Registration and further infor-
mation:
[www.stfi.de/textile-filter]
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Reed Weave Technology
(ORW) to develop high load-
bearing reinforcement tex-
tiles with up to four axes!
Read more on
[www.textile-network.de]
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and simulation will be subjects
of the symposium. Once again
the goal is to intensify coopera-
tion between research, devel-
opment and industry to support
the transfer of results into pro-
duction and application of in-

Photo: Chemnitzer
Wirtschaftsforderung

The 13th Symposium Textile Filters takes place in Chemnitz, the , City of Modernity”



HEIMTEXTIL 2016

Digital Print segment continues to grow

Heimtextil, the international
trade fair for home and con-
tract textiles which ran in
Frankfurt from 12 to15 January
2016, posted a climb in the
number of exhibitors and rent-
ed space from the digital textile
printing field for the fourth
time running. 19 companies
were featured in Hall 4.0, up
from 16 in 2015. They included
names such as Durst, Epson,
Hewlett-Packard, Kornit, Mima-
ki, MS Printing Solutions, Reg-

Motifs for the
Teppich & Du
campaign

TEPPICH & DU
Carpets — modern, healthy and attractive

In recent years, fitted carpets
have looked on as their market
share has crumbled away. The
German Carpet & You Initiative
(Teppich & Du) has set its sights
on reversing this trend by draw-
ing attention to the benefits of
textile floor coverings.

Enjoying the support of trade
and industry, Teppich & Du
started work back in 2013, pro-
moting fitted carpets as a mod-
ern, healthy and decorative

giani and Xeikon. Heimtextil
welcomed several newcomers
to the event from the digital
printing field such as Fotoba In-
ternational and J-Treck 3 from
Italy as well as Pigment Inc.
from Australia. Located next to
the digital printing exhibitors,
the new “print IT digital” café
provided a pleasant backdrop
for business talks. Please read
more in our online-magazine
textile-network.de
[www.heimtextil.de]

feature of interior design. So
far, more than 1,500 specialist
retailers and interior designers
have registered with the initia-
tive’s online store locator. In
addition, Teppich & Du has ac-
cumulated more than 21,000
Likes on Facebook, providing its
friends with regular new con-
tent. Extensive advertising ma-
terials with five new motifs are
offered in mixed packs includ-
ing either all ten posters or

The Dart Diamonds tiles
from the Textiles SL series
from Vorwerk, have re-
ceived distinctions for
new, creative designs

VORWERK

home textiles

German Design Award for Textiles SL

The “Textiles SL" carpet tile col-
lection has been awarded a
Special Mention in the German
Design Awards 2016 in the
“Building and Elements” cate-
gory. The collection includes the
free-form  tiles by Werner
Aisslinger, two models by de-
signer Hadi Teherani as well as
tile formats. The modular de-
sign of the carpet tile elements
makes it possible to create
completely new designs and
colour worlds. Moreover, Vor-

Photo: Teppich & Du

freely selectable flyers. Suc-
cessful industrial companies,
such as Vorwerk, are encourag-
ing their competitors to get in-
volved in the initiative.

The campaign will continue
throughout 2016, when com-
munication and marketing ac-
tivities will be stepped up. Spe-
cial efforts will be made to tar-
get architects and building
contractors as well as institu-
tions such as universities,

werk recently received the
“Sustainable Producer” Silver
Award from German consumer
group Verbraucher-Initiative e.V.
This interest group carries out
regular checks on companies to
ensure they are living up to
their environmental and social
responsibilities. Vorwerk scored
particularly well in the catego-
ries Business Operation, Supply
Chain and Promoting Sustain-
able Consumption.
[www.vorwerk-teppich.de]

schools and health-care pro-
viders.
“In this context, we are collab-
orating very closely with the
gui-lab in areas such as aller-
gies, respirable dust and acous-
tics. This is where fitted car-
pets offer unbeatable bene-
fits,” says Manfred Birkenstock,
the brains behind Teppich & Du
and Chairman of the Copa buy-
ing group. “We want to eradi-
cate fixed misconceptions and
undermine them with the latest
research findings,” states Dr.
Andreas Winkens, Director of
the gui-lab. This will be
achieved through information
leaflets, accompanying press
reports and a series of inter-
views.
The close cooperation with the
guilds of interior designers,
painters and decorators and
other specialised trades will
likewise be intensified. Compa-
nies will soon be able to pre-
sent their most beautiful carpet
projects in a digital shop win-
dow on the Teppich & Du web-
site, thus promoting their busi-
ness and, of course, the product
itself.
[www.teppich-und-du.eu]
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C-Knit by Gore-Tex
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Quality can never

be cheap

Against the backdrop of the In-
ternational Mountain Summit
(IMS), Gore-Tex invited the spe-
cialist press to Brixen, in South
Tyrol, Italy, to put the latest C-
Knit technology through its
paces, having only just been
unveiled in late summer 2015.

Blue skies, fresh mountain air,
the first snow of the year in
Brixen. This was the perfect set-
ting for putting the latest Gore-
Tex technology through its pac-
es. At least for those who were
testing it. Although the brand-
new material was not exposed
to extreme conditions, Gore-
Tex certainly delivers on its
C-Knit promise: "Guaranteed
to keep you dry”.

The new laminate is said to be
quieter and softer, without
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compromising on resilience. It
forms the interface between
the tried-and-trusted “Pro”
technology for hard-core alpine
athletes who depend on having
durable clothing and the “Ac-
tive” technology for fast-pace
hikers and alpine runners re-
quiring textiles that are light-
weight and breathable. Com-
fort levels in particular are said
to have been improved.

Gore-Tex washing tips

rolls off.”

In an interview with textile network, product developer
Christian Mayer provides some washing instructions for
Gore-Tex products. “Simply machine wash at 40 degrees.

Do not use fabric softeners. Use a liquid detergent if possible.
Hang up to dry. As soon as the garment is dry, tumble dry at
50 to 60 degrees for 20 minutes. This will ensure that the im-
pregnated fibres stand upright again and the water simply

"C-Knit is the laminate for the
masses,” says Christian Mayer.
The 44-year-old is a product de-
veloper with Gore-Tex and an
expert in the field of alpine
sports. “It's for people who just
love being in the great out-
doors and have a passion for
hiking.” C-Knit's most impor-
tant feature is its every-day ver-
satility. At the same time, it is
extremely robust. Does this
make it suitable for a two-week
trekking tour with a 15kg pack
on your back? It certainly does!
C-Knit comprises three layers: a
carefully selected outer materi-
al, the tried-and-trusted mem-
brane, that is both water- and
windproof and an innovative
inner lining. An enhanced lami-
nating process combines all
three layers, whilst the inner
lining in particular provides the
new, improved properties of
the C-Knit products: 10 percent
less weight and 15 percent
more breathable than its com-
parable predecessors. Thanks
to a new circular knitting pro-
cess patented by the Gore-Tex
brand, ultra-thin, ring-shaped
polyamide fibres can be pro-
cessed and laminated onto in-
terlayers. The effect is similar
to that of women's stockings
which are lightweight, offer a
certain degree of stretch and
thus high levels of comfort.
Layers worn beneath, irrespec-
tive of the material they are
made from, slide over the inner
lining far more easily. Of course,

Gore-Tex promises that the
products made with the new
laminate are absolutely wind-
and waterproof. More specifi-
cally, C-Knit matches other
three-ply laminates from Gore-
Tex, boasting a water column
of 28,000 millimetres. However,
even Christian Mayer knows
that this value can never be
achieved out in the field. “The
obtainable maximum is a water
column of perhaps 18,000 mil-
limetres per cm2. The fact re-
mains, however, that the mate-
rial is waterproof.”

Back to Brixen. 800 metres alti-
tude. The hike was by no means
dangerous, but it certainly was
strenuous. All in all, the new
Gore-Tex technology is good,
lightweight, in no way restrict-
ing and affords reliable protec-
tion against the wind and
weather. However, it comes at a
price: a jacket containing the
C-Knit laminate costs upwards
of 400 Euro.

[www.gore-tex.com]
[Uli Spinrath]




Trends in fabrics and trimmings, Spring/Summer 2017

Emotionally charged

trade fairs

Playful decorative but-
tons with new electro-
plating by Union Knopf

The call for new perspectives in fashion is getting louder. Traditional influences are being lost. Uncertainties
are challenging industry and fashion design alike. Trends for Summer 2017 tell of urban utility wear, roman-
ticism, cultural sampling and sheer enjoyment.

The German textile and clothing in-
dustry managed to finish 2015 with
sales up by 1.5 percent. At least,
the Textile+Fashion Confederation
is sticking by this forecast and as-
serts, in its Economic Report of No-
vember 2015, that “the industry is
still on a growth trend.” Develop-
ments in the textile and clothing
sector, however, continue to show a
varied picture. In September, whilst
the textile sector recorded year-to-
date sales growth of 2.7 percent,
the clothing sector has suffered a
contraction of 1.0 percent, follow-
ing a very weak month. The key is-
sue here is business with Russia. By
contrast, textile exports were up by
2.2 percent for the year up to Sep-
tember. Martin Dolleschel, Manag-
ing Director and shareholder of
Bielefeld-based trimmings special-
ists Union Knopf, stated: “Our sales
to Italy are strengthening. (...)
The UK and Scandinavia are
becoming increasingly im-

portant.” Looking back
over the incoming or-
ders for Autumn/Winter

2016/2017, the German

Decorative trimmings
are becoming vastly
more important — not
only at Kahage-Buto-
nia Group

Buttons attract atten-
tion for their size and
shape alone. Seen at

Kahage-Butonia Group

button and accessory specialist
Knopf & Knopf, based in Schemmer-
hofen (southwest Germany) reports:
“We are broadly satisfied with the
order situation.”

Timeless, ageless

Moving on to the Spring/Summer
2017 season, the Dutch forecast
magazine Textil View wrote of the
prevailing mood: “We are looking
for something more permanent than

the purely seasonal.” The headline
for fabric trends is “Wear your
beliefs”. Trend commentator Anne
Marie Commandeur recently gave a
presentation to the think tank at the
private AMD Fashion & Design Acad-
emy in Diisseldorf, to which she
gave the title “Design with a mis-
sion”. Discussions on fashion design
are running at top speed. "Ageless”
is the headline of the next Munich
Fabric Start event (2 to 4 Febru-



L

trade fairs

P ary 2016). Creative Director Jo
Baumgartner says the clothing in-
dustry must ask itself some pressing
questions, not least with regard to
demographic change. What happens
when 13-year-olds are wearing the
same as 60-year-olds? What would
the collections have to look like? Lit-
tle by little, society is moving on
from traditional distinctions based
on age and sex. In addition to the di-
mension of eternal youth, Baum-
gartner places three key words at
the centre of the new fashion sea-
son: value, timelessness and plenty
of emotion.

Mind Design

Meditation meets technology and
function. Plain and simple unisex
robes and garments have a spiritual
feel, whereas home and sportswear
is urban and ageless. Lightness and
a subtle high-tech aspiration are
ubiquitous. Munich Fabric Start cap-
tures this with its ‘Robotic Instinct’
theme. Delicate, diaphanous fabrics
have a techno appeal and convey a
sense of nakedness and sexiness, as
do slit designs. Alongside these,
timelessness and value predomi-
nate. Prints are monochrome and
either large format or extremely
detailed. Shapes and structures are
minimalistic, denim is dark and
clean. White buttons with the look
and feel of porcelain (Knopf &
Knopf) are attached threadlessly to
a pale, chalky colour palette. Finely
embossed metal buttons imitate the
outer fabrics. Moirés and changeants
shimmer gently. Matte/gloss con-
trasts, reflective surfaces and trans-
parent finishes continue to be im-
portant. High-gloss polishes are to
be found in the collections along-

22 textile network | 1-2/2016

=
-
L
F
.

side natural and matte wood- and
stone-look visual effects (Union
Knopf). Patinised, colourised and
brushed metals and metal effects
leave a strong impression on the
season. Striking are filigree metallic
fasteners, fine metal chains for fix-
ing onto garments (Bodo Jagdberg
— Germany) and lasered decorative
badges. YKK Stocko Fasteners are
showing zinc die-cast logo badges
with cut-out effects. Even inscrip-
tions with breakaways can be at-
tached without difficulty. Graphic
weaves, perforations, lattice and
honeycomb images lend a gentle
rectilinearity that has an influence
even on the typography of the la-
bels. Not only point, diamond and
waffle structures are in evidence but
also, as from Dutch firm EE Label-
pack, a totally reduced graphic de-
sign that sometimes amounts to
nothing more than an orange right-
angle to accentuate light and most-
ly plain designs. Trimmings from the
field of sport — such as the eyelets
for drawcords from YKK Stocko Fas-
teners — are a major theme. Much
white is to be found, alongside
beige, pale grey and pale blue. Grey-
blue, grey-brown and rose quartz
provide accents. Gold and silver.

Garden of Eden

Here big-city farmers, flower enthu-
siasts and nature-lovers meet as
spiritual brothers and sisters, united
in their dreams of a world at peace.
A breath of romanticism, 1970s flair,
the charm of handicraft and the fac-
tory waft over the fabrics and trim-
mings. Clay-coloured jacquards
meet decorative stitching and em-
broidery using thick woollen or cot-
ton yarns, for example, in the works

[1] "Cool Romance' is
the promise of new
electroplating by
Union Knopf

[2] Bodo Jagdberg ren-
ders a washed or pas-
tel look on buttons
and decorative trim-
mings

[3] Cool elegance,
right down to the
label. Seen at EE
Labelpack

[4] Reduced styles
right up to XXL size,
interpreted by YKK
Stocko Fasteners for
menswear in gunmetal
and black rubber

The glistening foil yarn
‘Glitter’, by Gunold

of Gunold, German specialists in
fancy yarns. Fine pleats and delicate
laces spread a romantic flair that
has its origins in the Victorian Age. A
taste of adventure comes from ab-
stract prints of landscapes or craters,
seen from a bird’s eye perspective.
Alongside these, delicate floral de-
signs enliven the colourful weaves
and prints.

They are complemented with but-
tons and fasteners from natural-
look and recycled materials in wood,
cork and bone. The Kahage-Butonia
Group, too, is now showing buttons
made from recycled cotton. The sur-
faces of the trimmings are textured,
natural and eroded, often in washed,
bleached and pale pastels (Bodo
Jagdberg). ‘Tip of the season’ is light
imitation nappa, not least because it
is easy to laser. Stenger by Bodo Jag-
dberg has playful suede trouser tags
in its programme but also takes the
luxury approach with knitted straps
interwoven with gold, and filigree
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crocheted tags on gold chains. Col-
ours follow the ‘Solar Venture'
theme of Munich Fabric Start: natu-
ral tones, greyish beige, pale copper,
skin tones, yellow- to blue-tinged
red tones. In addition, metallic tones
such as Golden Olive, Ice Gold and
Vintage Copper can also be found.

Be your festival

Here there is fun and entertainment
in a continuous loop of reggae par-
ties, urban festivals and internet
trips. Everything is light, freedom-
loving, summery and from time to
time technically exaggerated. Naive,
almost comic-like print motifs come
together with glitter yarns, fringed
straps, batik denim and tie-dye den-
im. The print motifs are highly mag-
nified, layered, intricate or digitally
exaggerated. Diagonal block stripes
are evident. Trend themes such as
'digital pop’ (Bodo Jagdberg) or
‘electric motion” (Knopf & Knopf)
lead the way. Pop-art print and new

-------

wave influences are discharged in
iridescent chrome lacquers and
metallised trimmings. Labels are in-
spired by painting and art; printed
canvas labels are further accentuat-
ed with a wooden button (Paul Mill-
er by EE Labelpack). Individuality is
the keyword. Yarns are even to be
found in self-design — at Gunold, for
instance. Raffia-like fabrics are as at
home here as pure linen or fringed
fils coupés. For hot bikini tops, be-
jewelled spaghetti straps are avail-
able, from the German producer
Topp Textil, for example, where sum-
mery satin or chiffon frilly straps are
also featured in intense colours such
as warm red, yellow, blue and green
tones. Bleached denims are comple-
mented with buttons, rivets and
decorations in light vintage ham-
mered metals (YKK Stocko Fasten-
ers), and for menswear in black,
matte enamelling, gunmetal and
antique copper.

[Regine Hovelmann]
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White shades are a
major theme. Seen
at Union Knopf
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KNOPF UND KNOPF INTERNATIONAL
The die-cast metal button

These days, die-cast metal buttons are pre-
dominantly made from zinc alloys, and less
frequently from aluminium. Tin is too expen-
sive, whilst lead is too heavy. The metals are
delivered in the same packaging units as for
industrial smelting purposes. The die-cast
process is a chipless forming procedure (hot
or cold) and includes casting, forging, roll-
ing, punching and cutting. This also involves
plastic forming which exploits the material’s
ductility. Die-cast metal buttons are solid and
look like coins. The molten metals or alloys are
injected under high pressure into water-cooled
steel moulds. Thanks to the great precision
and clean surfaces produced, die-cast buttons
require hardly any further processing. Surface
treatments include gold and silver plating,
copper plating and anodisation. Buttons for
traditional dress are electro-plated with an-
tique silver, aged brass and tin. In die-casting,
a melting temperature of 385°C is required.
The casting temperature is somewhere be-
tween 400°C and 430°C; the mould generally
has a temperature of 180°C.

Products made from fine zinc alloys are re-
sistant to bending and wear and tear, and
are suitable for machining (easy lubricating).
Protection from corrosion can be achieved
through electro-plating and a copper, nickel
and chromium coating.

Die-cast buttons are metal through and
through. With the exception of aluminium,
these buttons are relatively heavy. It, there-
fore, follows that they fall heavily. When their
flipside is scratched or filed, the base material
becomes visible. Die-cast buttons are light-
fast, and withstand ironing and dry cleaning.
They are mainly used for traditional costume
and other outerwear. It is important to ensure
that the edges and holes do not contain any
burrs as they will cut through any threads.
When sewing these buttons onto garments, a
strong thread should always be used. Where
the metal is exposed to normal oxidation lev-
els, the surface colours are likely to disappear
gradually over time.

[www.knopfundknopf.de]

In Part 4 “All you need to know about but-
tons” appearing in our next issue, we will
shed light on buttons made from polyester.
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9TH TV TECSTYLE VISIONS 2016

TV Tecstyle Visions 2016 takes
place from 4 to 6 February
2016 in Stuttgart’s exhibition
centre

Corporate fashion and textile finishing

In its role as a leading Europe-
an trade fair, TV Tecstyle Visions
has earned itself a firm place in
the corporate fashion and tex-
tile finishing industry. Sched-
uled to run from 4 to 6 February
2016, the fair in Halls 4 and 6
of Stuttgart's exhibition centre
will give visitors the chance to
gain important insights into
current trends, as well as sus-
tainable business models. The
event expects to welcome more

at Work Discovery Tour”

The “Style at Work Discovery Tour”

Corporate fashion and workwear must come in attractive
colours and with high levels of comfort and easy-care pro-
perties! This segment is assuming an increasingly important
role in both trade and industry, with individualised finishing
rounding off a company’s corporate identity. On the “Style
, Visitors can make direct contact
with workwear specialists to find out more about the fab-
rics, collections and creative options available in workwear.
The exhibitor response to this platform is extremely positi-
ve, with many clothing manufacturers and trading firms ta-
king part, such as Hakro Activewear, Lomestar, Carson
Workwear, Dickies, Daiber, Snap Sportswear, Promodoro Fa-
shion, Premier Clothing and Arem Italia.

than 12,000 trade buyers and
260 manufacturers and trading
companies dealing in textiles,
machinery and materials for
the textile decoration sector.
TV TecStyle Visions now takes
place as part of the EXPO 4.0
trade show quartet, uniting
four trade fairs in the realm of
visual communication and hap-
tic advertising. The events are
all independent platforms with
different target groups. Besides

TV Tecstyle Visions for textile
manufacturers and finishers,
the quartet also includes wetec

which revolves around the
world of advertising technolo-
gy, digital printing, digital sig-
nage and illuminated advertis-
ing; the remaining two mem-
bers are Give a Days for promo-
tional products and POS
Masters for marketing, design
and technology at the point of
sale. This collaboration means
that visitors to TV Tecstyle Vi-
sions also have the opportunity
to look beyond their field and
find out more about other as-
pects of communication.

A large number of companies
at TV Tecstyle Visions is in-
volved in textile finishing, such
as screen printing, digital tex-
tile printing, transfer printing,
embroidery, rhinestone applica-
tion technologies, flocking and
laser engraving. The manufac-
turers of textiles and printing
fabrics, promotional clothing,
workwear and textile accesso-

ries likewise account for a large
proportion of the exhibitors,
whilst service companies are
represented. The programme
also includes a printing work-
shop as well as an appearance
by screen printing expert and
popular  speaker,  Charlie
Taublieb at the screen-printing
forum dubbed “Charlie’s Cor-
ner”. Whilst appreciating a
screen-printing demonstration,
visitors to Hall 4 can also expe-
rience the many facets of digi-
tal textile printing. As part of
the Digital Printing Street, vari-
ous industry players will show
the process of textile inkjet
printing from the creation of
the artwork, colour manage-
ment and printing to cutting
and further processing. The
main highlights on show can
be found at textile-network.de.
A comprehensive review of the
fair will be featured in our next

issue.
[www.tecstyle-visions.com]
[Birgit Jussen]
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mtex+

Czech Republic becomes
a partner country

The Czech Republic has be-
come a partner country in
mtex+, the 6th International
Trade Fair for Technical Textiles,
which takes place between 31
May and 2 June 2016 in Chem-
nitz, Germany. This was agreed
recently at a meeting in Prague
between the Czech Textile Fed-
eration Atok, the Federation of
the North-East German Textile
and Clothing Industry (vti), the
Czech Techtex network Clutex
and trade fair organiser Messe
Chemnitz.

“The Czech Republic has a
highly developed textile and
clothing industry and interna-
tionally renowned textile re-
search institutions,” explains
Michael Kynast, who heads the
trade fair, “but it does not have
its own trade fair for technical
textiles. Atok and Clutex have
recognised the benefits of our
exhibition site, located close to
the border. The two associa-
tions will make mtex+ even
more widely known in the
Czech Republic and will be or-
ganising a regional cluster
meeting in Chemnitz during the
fair. We are expecting large
numbers of exhibitors and
trade visitors from across the
border.”

Michael Kynast, who heads up
the trade fair, also described as

E 6th mtex+ Student Prize

visit our website.
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Manufacturers of technical textiles can make use of creati-
ve input from the ranks of the next generation in the texti-
le, clothing and design industries: For the first time, the 6th
mtex+ and specialist magazine “textile network”, publis-
hed by Meisenbach, are awarding the ‘mtex+ Student Prize'
for students from relevant universities. For further details
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A friendly atmosphere dominated the recent visit from a delegation from mtex+ and vti to
their Atok and Clutex partners in the Czech Republic. The photo shows (left to right) Petr

Moravec, from Silk & Progress, Brnenec; vti board chairman Friedmar G6tz; Jan Hermansky,
from Svitap, Sivtavy; vti managing director Bertram Hofer and Michael Kynast, head of the

Chemnitz trade fair

“promising” the talks he has
had in the past week with Rus-
sian and Turkish textile compa-
nies. The delegation from Tur-
key was visiting the textile and
clothing sector in Saxony at the
invitation of the premier of
Saxony, Stanislav Tillich; the
businessmen expressed great
interest in mtex+. The Chem-
nitz fair is also expecting trade
visitors from Poland. In Febru-
ary 2016, a delegation from
mtex+ and vti will be travelling
to Poland to introduce the re-
formulated trade fair to Polish
manufacturers of technical tex-
tiles and to the local textile fed-
eration. The activities of the
‘enterprise europe network’,
which operates across the EU,

also do justice to the interna-
tional character of mtex+. A
few days ago, IHK Chemnitz
and its international partners
started approaching small and
medium-sized businesses from
south-east Europe and Turkey
to participate in B2B meetings
that would take place during
the 6th mtex+ fair.

"Chemnitz is recognised as the
textile capital of Germany,”
says Bertram Hofer, managing
director of the vti. “It lies at the
heart of the ultra-modern tex-
tile and research region of Sax-
ony-Thuringia. Technical tex-
tiles and textile bonding mate-
rials are conquering an ever
larger number of fields of appli-
cation. At our trade fair, with its
compact space and capacity for
forging intensive personal con-
tacts, decision makers, develop-
ment engineers and lateral
thinkers from all industries can
really get their money's worth.”
He continues: “As part of a spe-
cial exhibition, our Federation
will be presenting a current
networking project on the sub-

The re-formulated trade fair is ex-
pecting a high level of international
attendance/Focus on technical tex-
tiles for all industries from 31 May
to 2 June 2016/Programme includes
15th Chemnitz Technical Textiles
Convention and a special exhibition
on health industry textiles.

@

ject of functional textiles for
clinics, care, rehabilitation and
wellness institutions. Other
agencies that will be present-
ing the results of their work at
mtex+ include the largest Ger-
man textile research network,
Futuretex, which is managed
by the Sachsische Textil-
forschungsinstitut (Saxony Tex-
tile Research Institute) in
Chemnitz, and the Smart-Tex
network which operates out of
Thuringia.”
In contrast to previous mtex
trade fairs, which were restrict-
ed specifically to mobile tex-
tiles, this mtex+ will be devot-
ed for the first time to the en-
tire breadth of technical tex-
tiles,  their  development,
manufacture and application.
Under the headline “Discover
hightextiles+functions”, it is
positioned as the discovery fair
for product development, pro-
cess optimisation, networking
and knowledge transfer. Fur-
ther information on the new di-
rection and general offering is
available on our website.
[www.mtex-chemnitz.de]
[Stefan Mabius]

Representatives of the research and devel-
opment network highstick plus, covering
the embroidery industry of the Vogtland,
will be attending mtex+ to demonstrate
how optical fibres with diameters of up to
18 millimetres can be integrated into vari-
ous materials by means of embroidery
technology
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Change is coming

The global sourcing market is on the move. An era in which China was seen as the erstwhile guaranteed sour-
ce of low production costs and reliable quality is coming to a close. And yet the Chinese market has enormous
sales potential. The extent of this potential was impressively demonstrated at this autumn’s Intertextile
Shanghai, which succeeded in breaking in advance all records for exhibitor numbers.

The relative weakness of the euro,
political uncertainty and the grow-
ing demands of corporate social re-
sponsibility are stirring up the pro-
curement market, as the newly pub-
lished 12th edition of the ‘Kurt Salm-
on Sourcing Reference Study’ shows.
Every two years, this study analyses
in detail current developments in
textile and clothing procurement in
the 46 most important purchasing
countries of the world. It indicates
that companies are more compelled
than ever to seek out new sourcing
alternatives.

China’s share of the European pro-
curement market has fallen, accord-
ing to the study, from 40 percent to
a current figure of 32 percent, driven
by ever-increasing wage costs and a
strong yuan. Countermeasures insti-
gated by the Chinese government
have been unable to halt this trend.
It is affecting central China as well,
where the production cost index has
risen more strongly in percentage

terms than on the coast, due partly
to lower productivity in the central
regions. China is no longer, and
will never again be, a low-wage
economy.

Thanks to enormous demand in the
domestic market, this did not nega-
tively affect Intertextile — quite the
contrary, in fact. Moreover, having
moved last March to the new Na-
tional Exhibition and Convention
Centre, the exhibition space’s di-
mensions are truly vast. More than
4,600 exhibitors from 29 countries
presented their latest collections in
ten halls, occupying a total area of
228,000 square metres. The number
of visitors, however, fell from about
71,300 in the previous year to
66,200, although the previous event
had taken place over four days. “Our
aim”, explained Wendy Wem, Senior
General Manager of Messe Frank-
furt (HK) Ltd, “is to make significant
improvements to the structure of
the trade fair, providing exhibitors

with opportunities for knowledge
transfer in both directions. At the
same time, we aim to allow buyers
to source products more efficiently
across the entire product portfolio of
fabrics and accessories, fibres and
yarns, at all different levels of quali-
ty and price range. Everyone should
be able to find the right products for
them.”

Uncertain order levels

And yet according to some Chinese
exhibitors, the order levels are un-
certain in many textile business- p

____________________________________

| see a brand new Chinese generation that

is seeking to distinguish itself utterly from
the past in fashion terms. Modern, cool and chic
are the magic words. It makes you think that
China is aiming to be the fashion hotspot of the

world.

Claudio Bellodi, Managing Director of Italian accessories
manufacturer Simona B.

____________________________________
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P> es across China, a situation that
they say is threatening to get worse,
with dramatic effects on the entire
Chinese textile industry. C.Y. Cheung,
CEO of Chinese denim producer
Panther Textiles Holding Co Ltd, de-
scribes the situation thus: “China’s
economic development is having a
major negative effect on the general
situation regarding orders, and the
European crisis has also caused or-
ders to dwindle. In China itself, the
increase in wage and raw materials
costs has led to structural changes.
In order to keep prices relatively sta-
ble, companies are obliged to seek
out ever cheaper raw materials.”
The sales focus for the collection
that his company was presenting, he
said, therefore lay with the domestic
market. The key to the success of the
Chinese textile industry, in his view,
lies in its innovative strength, which
needs to be improved. The afore-
mentioned study demonstrates, us-
ing denim as an example, that the
cost advantage of the Far East over
areas around Europe's borders is
gradually melting away. In the last
two years, for example, China has
lost 7 pecent of the total denim
sourcing volume to countries with
lower production costs — principally
to Bangladesh, Pakistan and Cam-
bodia, but also to Turkey, Tunisia and
Poland.
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Europe once again of major
significance

Europe continues to be very signifi-
cant to China; the demand among
Chinese buyers for high quality
products goes from strength to
strength. “Chinese buyers are look-
ing for European styles,” explains
Diane Parrot, Sales Manager of
John Kaldor UK. Filippo Picchi, CEO
at Picchi Spa, confirms this: “We are
experiencing strongly increased de-
mand from China.” It is for this rea-
son that more and more European
producers are entering China, either
with their own production or in co-
operation with Chinese companies.
And while Chinese producers con-
tinue to limp so badly behindin
terms of their innovative power, this
phenomenon is unlikely to change
very quickly.

Both of the international halls bore
the imprint of a European element,
with a Premium Wool Zone and
with the Europe Salon, which in-

__________________________

Fair impressions

__________

) As regards the textiles that are in demand,
Chinese tastes in terms of look and style are
very different from those of the western world.

softer feel to denim, the Chinese still prefer the ori-
ginal, non-flexible denim with a highly fancy touch.
C.Y. Cheung, CEO of Chinese denim producer Panther Textiles

Holding Co Ltd

__________________________

1 1
1 1
| I
i Whereas in the West there is a preference for a :
1 1
1 1
1 1

__________

cluded national pavilions represent-
ing Germany, Portugal, the UK, Tur-
key and (for the first time) France.
This was the eighth time that
Milano Unica had taken place in
China; it focused on ‘high-quality
made in ltaly’ and for the first time
ever presented seven yarn produc-
ers.

The eight domestic halls accounted
for the larger proportion by far of
Intertextile Shanghai, with Chinese
exhibitors divided into diverse
product groups such as ladieswear,
functional wear, sportswear, swim-
wear, suits and shirts.

High demand for sustainability
In the ‘All About Sustainability’
zone, there was much discussion
about the potential of the Chinese
textile industry. Ma Ton, of Ecocert,
spoke to many domestic businesses.
“They need our certification mecha-
nism,” she explained, “in order to
be able to survive in the interna-
tional market. And although the
Chinese textile industry has lost
some of its clout, | remain optimis-
tic about the future and in particu-
lar about the use of natural prod-
ucts in the textile industry.”
The ‘All About Sustainability’ zone
was complemented by a series of
presentations organised for the
Planet Textile Conference, with ses-
sions led by experts from Europe,
the USA and Asia.
There are, it is true, signs of change
in China’s textile industry, though it
remains to be seen just how the
Chinese market will change. What is
certain is that it is already undergo-
ing that process of adjustment; the
Chinese textile companies that can
benefit from this will be those that
are able to embrace change and re-
act flexibly to the market, despite
the crisis. After all, hidden within
any crisis there are always opportu-
nities to be found.

[Heike Frombgen]



44TH FILO

"Pensare futuro” — think the future

The 44th edition of yarn trade
fair Filo took place in Milan in
late September/early October
2015 very much under the ban-
ner of the World Expo. Surpris-
ing to all was the high number
of Japanese buyers who cer-
tainly lightened the mood
among the 74 exhibitors.
Among the participating com-
panies were players such as
German Fein-Elast, and Um-
spinnwerk from Zeulenroda-
Triebes, as well as several Aus-
trian names (Borckenstein from
Neudau, Linz Textil from Linz)
and Swiss firms (Hermann Biih-
ler from Winterthur, Nef + Co
and Spoerry 1866 from Flums).

For the first time ever, the latest
yarn trends and corresponding
accessories were shown in the
courtyard of the “Palazzo delle
Stelline” and thus in the open
air. This was an innovation that
was down to the Expo, but one
that will never be repeated, de-
spite  benefitting from the
beautiful autumnal weather.
Most certainly to be repeated,
on the other hand, is Filo's ap-
pearance in the Chinese har-
bour city of Shanghai from 13
to 15 October in the “National
Exhibition and Convention
Center” in cooperation with
Milano Unica. In total, seven
Italian companies — Davifil, Fil-

The 44th Filo in Milan
saw around 40 percent of
visitors come from ab-
road, with many making
the trip from Japan. The
1st Filo in Shanghai last
October was likewise
crowned with success.

atura C4, Filatura Pettinata Lui-
sa 1966, Ghezzi, Monvania,
Ongetta, Servizi e Seta — pre-
sented their yarn collections in
Shanghai. Filo sees itself as a
fair that provides a specific of-
fering of yarn manufacturers to
the processing industry, placing
professionalism and high qual-
ity above everything else. This
stance is leading to a climb in
exhibitors, the lion's share of
whom are from ltaly, whilst
also attracting more visitors.
High-quality yarns are in great-
er demand than ever. The slo-
gan "Pensare futuro — think the
future” of the autumn edition
of Filo in Milan allowed the
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participating yarn manufactur-
ers, who rank among the best
in their discipline, to express
more than the fact that they
are just “thinking about the fu-
ture.” Indeed, they are shaping
it and firmly believe that high-
quality yarns have a sustaina-
ble future. The 45th edition of
Filo is scheduled to run on 2
and 3 March 2016, Palazzo
delle Stelline, Milano.
[www.filo.it]
[Ingrid Sachsenmaier]

Sie sind interessiert?

wimo

Ansskondes fr Splia
e Hirsen

Leitung Konfektion / Naherei

ibernimmt. Sie sind zustandig fiir die Arbeitsvorbereitung, Arbeitsunterweisung, Mitarbeiterflihrung,
Optimierung der Arbeitsablaufe, Erstellung von neuen Modellen und Zeitaufnahmen.

Ideale Voraussetzungen sind:
¢ Ausbildung als Industrieschneider/in oder Bekleidungstechniker/in,
* praktische Erfahrung in der Industrie.
 Zuverldssigkeit und organisierte Arbeitsweise

* Detailorientiertes Arbeits- und Organisationsvermdgen
* Durchsetzungsvermdgen und Verantwortungsbhewusstsein

Wir sind eine Firma mit 35 Mitarbeitenden, welche erfolgreich seit 1973 individuelle Berufsbekleidung und
Spitaltextilien fiir das Gesundheitswesen in der Schweiz herstellt.

Unser Erfolg beruht auf einem sehr hohen Qualitatsstandard und sténdiger Anpassung an die Kundenbediirfnisse.
Aufgrund der Pensionierung der jetzigen Stelleninhaberin suchen wir Kontakt zu einer fachlich versierten
Personlichkeit, welche die

Ein interessanter Arbeitsplatz in einem expandierenden inhabergefiihrten
Unternehmen mit flachen Hierarchien erwarten Sie.

Dann schicken Sie uns bitte Ihre vollstdndigen und aussagekraftigen Bewerbungsunterlagen mit Gehaltsvorstellung an:

WIMO AG, z. Hd. Frau |. Moosmann, Lehenweg 14, 4852 Rothrist, Schweiz
Telefon: +41 (0)62 7850062, E-Mail: ingrid.moosmann.wimoag.ch
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trade fairs

14TH MAREDIMODA
Swimming to victory

Photos: MarediModa*

The entrance to Maredimoda faces the sea. All minds were focused on business in the exhibition hall behind it (right)

Long gone are the days when
swim- and beachwear were
merely seasonal articles. Nowa-
days, holiday destinations are
booked all-year round, with
beach holidays in the sun right
at the top of the list. In Cannes,
which hosted the 14th Maredi-
moda in November 2015, the
traces of the devastating floods
that had hit the Cote d'Azur
just four weeks earlier, were
still clearly visible. The internet
connections remained shaky at
the venue “Palais des Festi-
vals”, with many of the hotels
also without online access. Tel-
evision reception was similarly
poor.  Dehumidifiers  and
blocked pathways marred the
otherwise beautiful and sophis-
ticated ambiance of the trade
fair. Even so, these blips were
not enough to undermine the
success of this event. 2,870 vis-
itors wended their way to the
fair, a pleasing, and perhaps
surprising four percent climb

30 textile network | 1-2/2016

on the previous year! Buyers
from Russia and Turkey, how-
ever, were rather reserved or
decided not to make the jour-
ney at all. “The word crisis, that
was on everyone's lips last year,
wasn't heard at all; it was com-
pletely absent from people’s
vocabulary,” said a delighted
Marco Borioli, commenting on
the “enthusiastic mood” at the
three-day event. An upbeat
attitude prevailed among the
96 exhibitors. Thomas Merkel,
Managing Partner of Innotex
Merkel & Rau, based in Frank-
enberg, Germany, was exhibit-
ing for the sixth time and not-
ed: “East European customers
have stayed away this year,
most probably due to the poor
economic climate there.” He
continued that he would like to
have more Italian customers.
He was, however, generally
pleased with the levels of inter-
est shown in his nine trend col-
lections, designed in-house at

Innotex for  Spring/Summer
2017; the creative mind behind
the collections is designer Car-
olyn Schreyer, who introduced
herself in person to the custom-
ers in Cannes, having created
her first designs for the compa-
ny. In Russia, the ailing econo-
my has caused a sharp slide in
sales for Italian luxury swim-
wear, with Russian brands
creaming off more domestic
demand. This development was
felt at Maredimoda which at-
tracted only a handful of Rus-
sian buyers. Irrespective of this
change, Maredimoda has long
since established itself as a
trade fair showcasing Europe-
an-made collections. The event
benefits greatly from the exhib-
itors' commitment to high-
quality fabrics which rise above
the crowd of cheap mass-pro-
duced goods. This is appreciat-
ed, above all, by buyers from It-
aly, France, Spain, the UK and
also Germany, which constitut-

ed the biggest buyer group at
the Palais des Festivals. Not
surprisingly, President Marco
Borioli was delighted with the
outcome of this event. For more
on the latest trends, visit our

online magazine or go to
[www.maredimoda.com]
[Ingrid Sachsenmaier]




17th ITMA

Crisis? What crisis?

Every four years, the International Textile Machinery Exhibition ITMA takes place at an alternating venue in
Europe; in November 2015 it fell to Milan to host the event, which proved to be a record-breaking exhibition
in more ways than one. More than 1,691 exhibitors from 46 countries revealed tried-and-trusted machinery

and a wealth of innovations to a truly international audience.

Established in 1951, this trade fair
for textile and apparel machinery
has evolved into a showcase of in-
ternational renown, attracting visi-
tors from the fields of spinning,
weaving, warp and weft knitting
and finishing as well as experts from
the apparel industry. They all regard
ITMA as an absolute must-see
event. Seizing the opportunity of
having ITMA on home soil, the Ital-
ian association of textile machinery
manufacturers, Acimit, organised a
press conference featuring a fashion
show. President Raffaelle Carabelli
painted a positive picture, one char-
acterised by climbing order levels,
with increases posted both at home
and on foreign markets. For 2015, It-
aly’s textile machinery producers an-
ticipated sales in the region of 2.5bn
Euro, with 2.1bn Euro of this total
expected to be generated through
exports. No fewer than 123,000
buyers from 147 countries wended
their way to the eight-day event in
Rho, which filled eleven halls and
covered a total area of 108,000
square metres. This represents a new
record in the 64-year history of this
international fair, corresponding to
an impressive 20 percent leap.
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textile-network.de features an abundance
of other innovations on show at ITMA

The host country Italy had the larg-
est contingent of 453 exhibitors, fol-
lowed by Germany in second place
with 238 firms, then China boasting
184 companies and India with 158.
In terms of the exhibition area, Ger-
many likewise ranked second be-
hind Italy and in front of Switzerland
and Spain.

There was almost general consensus
as the fair drew to a close that ITMA
2015 had been a resounding suc-
cess. The word “crisis” could no
longer be heard anywhere, and the
mood was upbeat and optimistic.
The five biggest sectors at ITMA
were “dyeing and finishing” which
occupied 23 percent of the space
and accounted for 303 exhibitors;
“spinning” which absorbed 14 per-
cent of the space with 290 exhibi-
tors; “weaving” with 12 percent of
the total area and 179 exhibitors;
“knitting and hosiery” with 13 per-
cent of the space and 128 exhibitors
and last but not least “printing”
which took up 10 percent of the ex-
hibition area filled by 113 exhibitors.
The Italian brand Orizio, based in
Gussago near Brescia is known
worldwide for the production of
large diameter single knit, double

o

2015 as well as the latest news about this
major international event!

[1] The exhibition
centre in Milan has
a striking roof design

[2] Visitors to Miiller
Frick’s stand were also
impressed by the knit-
ting machines from
Comez

[3] Tonello won over
the jury with its sustai-
nable ideas. The
reward: Two ITMA
Awards!

knit mechanical and electronic circu-
lar knitting machines. “At ITMA,
Orizio launched the JPP/LC 30" di-
ameter, 50 gauge, 90 feed machine
specially for the European market
and single jersey production,” ex-
plains Francesca Benedetti, Sales &
Marketing at Orizio. Shima Seiki
from Japan celebrated during the
fair the 20th anniversary of its
Whole-Garment knitting technology
which was first introduced at ITMA
in Milan back in 1995. One of the
flagship machines in this sense is
the Mach2XS, shown at ITMA 2015.
It features 4 needle-beds and is con-
sidered ideal for knitwear in all nee-
dles. Mach2XS is designed with the
world’s first application of Shima
Seiki's patented spring-type sinkers
on a 4-needle-bed machine, per- p

o

USED MACHINERY FROM

-

Looking for used
Circular Knitting machines???

Please visit our website:

www.sotex.de

SOTEX-Textilmaschinen

R. Sorhagen

EgertstraBe 54 - D-72768 Reutlingen
Phone: +49 171 5155852 - Fax: +49 7121 621229
E-Mail: info@sotex.de
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P mitting the knitting of complex
high-quality fabrics. Jeanologia from
Valencia in Spain has been very suc-
cessful with technology that takes
air from the atmosphere and trans-
forms it into nano-bubbles. These
bubbles consume minimum amounts
of water. They are then applied to
the surface of jeans, for example, in
an optimal an efficient way. “Water
is over, air is the future” claims Jean-
ologia’s slogan. Consuming less wa-
ter is also the philosophy of the Ital-
ian company Tonello s.r.l., situated in

VDMA

Top marks for ITMA 2015

VDMA member companies are ex-
tremely satisfied with [TMA 2015 in
Milan. 96 percent stated that both
the quantity and the quality of visi-
tors to their booths were good to
very good. 87 percent evaluate the
prospects for post exhibition busi-
ness to be good to very good. These
are the main results of a VDMA sur-
vey to which 53 exhibiting member
companies responded. According to
the VDMA survey, energy and mate-
rial efficiency were the topics to
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Sarcedo in the north of Italy. The
family-owned company won two
awards at ITMA for a new system
that consumes less water and recy-
cles any used water. Sustainabilty
was a very important topic at ITMA
2015. Levi Strauss & Co., USA, was
presented with the first ITMA Sus-
tainable Innovation Award, the two
other finalists are Berto Industria
Tessile from Italy and Gebriider Otto
from Germany.

Using the No-Stone garment wash-
ing technology from Tonello, Levi’s

[
<
=
3
>
=)
e
=]
=
a-

which customers showed the high-
est interest. Asked about energy ef-
ficiency 72 percent of the respond-
ing VDMA members said that it was
a topic of high to very high interest
for the customers. Material efficien-
cy ranked number two in the list: 63
percent of the member companies
evaluate it to be of high to very high
interest for customers. VDMA and
Blue Competence members fulfilled
ITMA's performance promise “Mas-
ter the Art of Sustainable Innova-

[1] Archroma likewise
offered several sustai-
nable solutions

[2] Mayer & Cie. had
an excellent year in
2015, producing and
selling more machines
that in any year in the
last decade

[3] Avalanche Hexa
from Kornit lives up to
the expectations of
the fashion and
sportswear industry

German engineering
association VDMA
Textile Machinery
asked its members
whether ITMA had
been a success for
their businesses.
Read more online at
textile-network.com

Booth Karl Mayer, ITMA
2015

has started preliminary develop-
ment work at its facility in Plock, Po-
land. Tonello's technology has pro-
vided Levi Strauss with an important
initial step towards solving an in-
dustrial challenge in denim finishing
— the use of pumice stones which
have environmental, economic and
mechanical disadvantages.
ITMA 2019 will take place from 20
to 26 June at the Fira de Barcelona
Gran Via exhibition centre.
[www.itma.com]
[Ingrid Sachsenmaier]

tion”. The visitor structure reflects
that customers are more globally
distributed again and the depend-
ence on individual markets is de-
creasing. The comeback of many
markets with a longstanding textile
tradition is a positive sign for the
years to come. “For us, especially
visitors from Bangladesh, India,
Mexico, Pakistan and Turkey showed
high demand”, said Heinrich
Trlitzschler, member of the board of
VDMA Textile Machinery and Man-
aging Partner of Triitzschler. Arno
Gartner, CEO, Karl Mayer Textil-
maschinenfabrik added: “This year's
ITMA exceeded all our expectations.
We were very happy to welcome
many international customers.”
[www.machines-for-textiles.com]
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Quality assurance along the textile chain

Quality — what is it?

German machine technologies
live up to the highest quality
standards. But what exactly
does quality mean and how im-
portant is it in the eyes of Ger-
man engineering association
VDMA? We spoke to Elgar
Straub, Managing Director of
VDMA Garment and Leather
Technology.

Textile Network: Mr Straub,
German mechanical engineer-
ing technologies meet the
highest quality standards, but
what does that actually mean?
Elgar Straub: We see it as
achieving what is technically
possible whilst considering the
needs and wishes of our cus-
tomers. In doing so, we natural-
ly have to observe all legal re-
quirements and the standards
specified by the customer.

Textile Network: German se-
wing technology enjoys an ex-
cellent international reputati-
on. Is any of it actually “Made
in Germany”?

Elgar Straub: Yes, absolutely!
Just think of names such as
Strobel, Maier-Unitas, Frankl &
Kirchner and  Groz-Beckert.
Companies like Diirkopp Adler
and Pfaff also manufacture Ger-
man sewing technologies. It's
not so much who owns the
company that counts, what's
important is that the companies
are steered from Germany, and
that the technology is develo-
ped as well as produced here.
This is certainly the case for all
the firms I've just mentioned.

Textile Network: What in your
view does perfect quality assur-
ance look like along the textile
chain?

Elgar Straub: Well, that varies
from customer to customer. Per-
fect quality assurance very much
depends on the technology used,
but also on the customer's own
quality assurance procedures.

Textile Network: To what ex-
tent does machine technology
influence product quality?

Elgar Straub: Irrespective of
any studies, it is quite clear that
the machine technology has a
substantial influence on the
product quality. Nowadays, we
generally have online access to
the majority of machines, giv-
ing us the power to determine
how the products are made.

Textile Network: Quality is
held in high esteem within the
industry — but do consumers
take note of differences in qual-
ity? What is your impression?
Elgar Straub: We believe that
quality has become more im-
portant again in recent years.
Consumer knowledge about
quality has improved, as has the
image of quality in apparel pro-
duction. One example is tracea-
bility from the fabrics and chem-
icals used right the way back to
cotton production. The social as-
pects of clothing manufacturing
have become more important
for consumers. Even countries
like Bangladesh are giving this
factor greater priority.

German exports sewing and garment machines*
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Photo: VDMA

Elgar Straub, Managing Director of VDMA
Garment and Leather Technology

Textile Network: Buzzwords
such as digitalisation and net-
working are currently on every-
one’s lips. What expectations
do you associate with the term
Industry 4.0.?

Elgar Straub: Primarily, we ex-
pect further improvements in
quality. Industry 4.0 is all about
enhancing flexibility in produc-
tion to pave the way for top
quality even in small produc-
tion runs.

Textile Network: If you had
one wish in the quality depart-
ment, what would it be?

Elgar Straub: I'd like to see
more high-quality products at
retail.

Mr Straub, many thanks for
talking to us.
The questions were asked by
Iris Schlomski on behalf of tex-
tile network.

Part 2 of this year's series ap-
pears in our next issue: Quality
and Oko-Tex, how do they fit?
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What are the targets?

For some time now, textile network has
been the official organ of the Federation
IFWS/IFKT. In an interview with textile net-
work, Bernd Meyers, member of the Board
of the Swiss National Section talks about
the purpose of the Federation and its
visions for the future.

Textile Network: Mr Meyer, what exactly
is the IFWS/IFKT?

Berndt Meyer: The IFKT International Fed-
eration of Knitting Technologists was es-
tablished in 1956. It brings together train-
ees and practitioners from textile compa-
nies and research institutes, as well as
teaching staff and students from colleges,
universities and universities of applied sci-
ence, thus offering a valuable platform for
exchanging ideas and sharing knowledge.
Going by the name of the IFKT Internation-
al Federation of Knitting Technologists, it
currently operates in 19 countries across
two continents.

Textile Network: The Federation turns 60
in 2016...

Berndt Meyer: Yes, and despite the huge
fundamental changes within the political,
social and economic arena that the Federa-
tion has witnessed since its foundation, the
cooperation across former and current bor-
ders has remained strong. During the Cold
War, for example, cooperation still existed
across the Iron Curtain but was intensified
once the borders finally crumbled.
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Bernd Meyer has been a member of the IFKT since 1982,
treasurer since 2005 and member of the overall board for
the Swiss National Section since 2012. Throughout his long
career he has shown great commitment to the textile in-
dustry and his expertise often called upon

Textile Network: What visions does the
Federation have for the New Year?

Berndt Meyer: As ever, our main aim will
be to focus on organising conferences, in-
ternational congresses, visits and tours of
interesting businesses and institutions
with a view to disseminating knowledge
about textiles and applications, whilst
showing participants how to involve them-
selves in the creation of new products.

Textile Network: What benefits does the
international nature of the Federation have
for its members?

Berndt Meyer: We foster strong links be-
tween members for example by staging
meetings at international trade fairs. Our
international structure enables us to deal
with current challenges more effectively.

IFKT Swiss National Section — Annual end-of-year meeting 2015

On 4 December 2015 members of the Swiss and Austrian National Sections held
an end-of-year meeting featuring two interesting site visits. The participants met
at Traxler AG, in Bichelsee (CH). Company owner, Mr Rolf Traxler, outlined the cen-
tury-old history of what is currently Switzerland's only remaining flat knitting
business. The second half of the visit was spent at the Spinning Mill Museum in
Neuthal. The premises of a disused textile business now accommodate a complete
spinning mill boasting machines from every decade of the past century. The parti-
cipants found the event extremely rewarding. The day was brought to a pleasant
close over dinner and informal conversations.

For a more detailed report, go to textile-network.com

Contact addresses IFKT

® o0

Textile Network: Why should young tal-
ent from the textile field join the [FKT?
Berndt Meyer: Membership to the IFKT
gives young people — before and during
their training — the chance to participate in
our expert events at a low cost. It enables
them to ask questions about the fascinating
world of textiles in a relaxed and casual set-
ting. This opens up new opportunities to
them to grow into and help shape the Fed-
eration’s international network throughout
their careers.

Textile Network: What activities are in
the pipeline for 2016 and beyond?

Berndt Meyer: The Swiss and Austrian
National Sections are joining forces to or-
ganise the Annual General Meeting and
Conference in Spring 2016. This will be fol-
lowed in June by the 48th international
IFKT Congress in Mdnchengladbach, which
is being organised and staged this time by
the German National Section. The Annual
General Meeting and Conference of the
German National Section is due to run in
September 2016. In late autumn, the Swiss
National Section is holding an event with a
surprise programme to mark the ‘60th an-
niversary of the IFKT".

Mr Meyer, many thanks for talking to us!
The questions were asked by Iris Schlomski

on behalf of textile network. To read the una-
bridged interview go to textile-network.com
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INTERTEK, MEYER & MEYER , WKS
A new approach

Intertek, a leading supplier of
quality and safety solutions for
a diversity of industries across
the globe, logistics company
Meyer & Meyer and textiles
and apparel service company
WKS are joining forces to coop-
erate more closely. By combin-
ing their services, the new part-
ners will be able to cater to the
entire textile supply chain.
Meyer & Meyer and WKS will
cover the logistics fields of
transportation, customs, ware-
housing, picking and packing
and distribution, ensuring that
independent spot checks are
carried out in their own logis-
tics centres. Intertek will com-
plement these processes with
its portfolio of global services
for compliance with social and
environmental aspects in man-
ufacturing countries. The com-
pany also provides training and
qualifications for agents both
in countries of provenance and
target markets as well as qual-
ity controls, random sampling
systems (AQL) and a variety of
recognised physical and chemi-
cal laboratory tests. By collab-
orating in this way, all three
companies are responding to
the dynamically changing de-
mands of their customers in the
textile and apparel industry in
terms of sourcing and quality
assurance systems. For more
background information visit
textile-network.de
[www.intertek.de]

LOGWIN
More services in
Poland

The logistics service provider
Logwin has extended its sales
office in Krakow. Logwin
operational employees have
also been based there since
July, organising global air and
sea freight transports for
companies in the region. In-
creasing transport volumes,
particularly in the area of ex-
ports, and Logwin'’s good cli-
ent base prompted the com-
pany to optimise the services
it offers its customers locally.
The logistics specialist man-
ages sea freight imports and
exports primarily via the ports

of Gdansk, Gdynia and Ham-
burg. The office in Krakow is
connected with the entire

Poland - strong economy

Poland is seen as the model of economic success among
the countries of Central Europe. Since the 1990s its econo-
my has grown at an almost uninterrupted pace — even the
euro crisis barely had an effect on Poland. Annual GDP
growth of between 3.5 and 4 percent is forecast over the
medium term. The reasons for the good economic situation
are a large internal market with growing domestic demand,
well-educated and highly motivated workers, a stable poli-
tical environment, support through EU funding and special
economic zones offering investors favourable conditions.
The country’s most important trading partner is Germany,
accounting for over 26 percent of the country's exports and
over 27 percent of its imports. Furthermore, many large
German companies have their own production sites in Po-
land and ship from there internationally.

on increasing importance for
the logistics sector. Investment
in infrastructure and special

world via the Logwin network,
and the smooth operations of
the global standardised IT sys-
tem provide a high level of pro-
cess transparency.

Krakow is an important, rapidly
growing  economic  centre
thanks to its central geographi-
cal location and well-educated
population. The city in the
south of Poland is also taking

Photo: Logwin

Logwin has extended its sales office in
Krakow and is now organising global air
and sea freight transport from this site

funding packages are creating
incentives for many foreign
companies to establish opera-
tions there. “In recent years we
have built up close relation-
ships with companies in the
Krakow area and accompanied
their growth,” explains Bartosz
Hruszka, Branch Manager in
Krakow.
[www.logwin-logistics.com]
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Albstadt-Sigmaringen University

Praxisnah > in Richtung Zukunft!

In der Fakultdt Engineering im Studiengang ,,Textil-
und Bekleidungstechnologie“ ist ab dem Sommer-
semester 2016 folgende Stelle zu besetzen:

W2-Professur
»Konstruktion, CAD und Produkt-
entwicklung von Bekleidung und
anderen textilen Produkten*

Gesucht wird eine Personlichkeit, die in den oben
genannten Bereichen langjdhrige Erfahrungen vor-
weisen kann. Es sollte die Bereitschaft bestehen, die
Bereiche3D-CAD, Simulation, Materialbeschaffenheit
und digitale Prozessketten in der Textil- und Beklei-
dungstechnik auszubauen. Fiihrungs- und Forschungs-
erfahrung sind erwiinscht.

Den vollstandigen Aus-
schreibungstext finden Sie
unter:

www.hs-albsig.de/
stellenangebote oder hier:
https://s.b-ite.com/xEM2p

Wir freuen uns tiber lhre aus-
sagekraftige Bewerbung
in unserem Online-Bewer-
bungsportal unter der
Kennziffer PTEX 19 bis
29.02.2016.
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Who What Where | The textile suppliers guide

Your partner in

developing technical BACHE

and seamless knits.
‘I |—| | ,.i' ®

Yarn trading/Yarn finishing
Fiber yarns and filament yarns for home

Phone + 49 2871 2702-0 textiles, clothing, technical and

Fax + 49 2871 33830 medical textiles.

info@bimeco.de - www.bimeco.de ISO 9001/14001, GOTS, IVN, !

spun yarns: cotton, polyester, viscose and Okotex 100 certified. . '
blends, raw-white and dyed Phone +49 9823 955-100 www.bache-innovative.de

garne@tvu.de - www.tvu.de
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The PatternClub
Erefeld/Germany ;
Fr.+49(8)2151 6523449
sales@patternclub.eu
Wi, patternclub. eu

RECONDITION
WWW.STOLL.COM

CONTACT
RSN EHEESRUIE - el v

RECONDITIONED Fax +49 - (0) 71 21-313-425

CMS MACHINES reconditioned.machines@stoll.com
FROM STOLL www.reconditioned-machines.stoll.com
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The next issue of I€XTH&uw will be published
on 25" February 2016 and these are some of our topics:

Research: Weaving loom 4.0.

Textile production poses significant challenges for
staff across all levels. New human-to-machine in-
terfaces are assuming the role of assistance sys-
tems, providing older employees with the support
they need to master new technologies and to gu-
arantee that the knowledge of experienced staff
is passed on to younger members. Technical sup-
port is helping staff to improve their knowledge
and their ability to take a flexible approach to
solving production problems. We report about a
prototype for Augmented Reality (AR) assistance
for weaving loom operators.
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Textile printing: the future is digital

In recent years, Miroglio Textile, one of Europe’s
biggest fabric printers, has been pressing on with
its in-house restructuring, whilst setting new pa-
rameters in many areas and investing millions.
The company, established in Alba, believes it is
now on track to embrace the future, having set
its sights on completing the full switch to digital
printing in less than two years. The company in
Castagnolo delle Lanze is confident that this can
be achieved. In future, he sees scope for “printing
on demand” and “printing via the internet” ope-
ning the doorway to B-to-C business.

Photo: KSA

Sourcing: the search for alternatives

The share of sourcing volumes from China to Eu-
rope has dwindled from a high of over 40 per-
cent to just 32 percent today, a trend driven by ri-
sing wage costs and the strength of the Yuan.
The cost benefits of the Far East over countries
closer to Europe are slowly but surely melting
away. Countries whose clothing exports are gro-
wing include Cambodia and Myanmar. The 12t
edition of the ‘Kurt Salmon Global Sourcing Refe-
rence Study' sheds lights on current develop-
ments in textile and apparel sourcing in the
world's 46 most important sourcing nations.

USA: Buhler Quality Yarns

Buhler Quality Yarns is a key supplier to the knit-
ting trade in the Western Hemisphere. A division
of Swiss-based Buhler, Jefferson, Ga. opened in
1996. Buhler has about 32,000 spindles and pro-
duces around 3,700 tonnes of yarn annually. The
Georgia-based plant specialises in yarns made
from Supima extra-long staple cotton, MicroMo-
dal Edelweiss and Micro Tencel, along with vari-
ous blends. The company is considered to be the
leading producer of fine-count yarns in the U.S. In
the past, Buhler could count on long programme
orders. It now faces a short order situation.
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Last but not least

30 YEARS OF VDMD

Anniversary celebrated in style

The VDMD, Association of Ger-
man Fashion and Textile De-
signers, showed its innovative
and creative side when hosting
its 30th anniversary event on

EXHIBITION
On bare skin

An interesting, cultural and his-
torical excursion into the world
of underwear is on show at the
“Haus der Geschichte” muse-
um in Stuttgart until 3rd of
April 2016. The exhibition fea-
tures items from Schiesser and
Wilhelm Benger Séhne through

Photo: Haus der Geschichte
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12 November 2015. With more
than 250 guests from industry,
design, politics and the trade,
this special occasion was cele-
brated in the Atrium of
Deutsche Bank in Berlin. The
team led by President René
Lang, Vice-Presidents Iris Andre,
Susan Wrschka and Suzana
Wouda, and branch team Mara
Michel, Regine Blattler and
Gerd Ritzau succeeded in pro-
ducing a fabulous and memora-
ble event. VDMD’s design am-
bassador and high-fashion de-
signer Thomas Rath empha-
sised the importance of

the ages. The exposition ex-
plores what three centuries of
textiles tell us about societal
trends, fashions and technical
inventions of the day. What se-
crets does underwear reveal
about the period in which they
were created? The early bra,
the classical fine-rib vest, red
lacy lingerie? The show spot-
lights what we have been
wearing next to our skin since
1875 and the impact intimate
clothing has had on cinema
and advertising. In the olden
days, itchy underwear was
deemed desirable to improve
circulation and perfusion of the
skin. After going into adminis-
tration in 2009, Schiesser's ad-
ministrator loaned a collection
of more than 5,000 samples of
underwear going back 135
years to the “Haus der Ge-
schichte”. This made it possible
to preserve the underwear ar-
chive which is now at the heart
of the exhibition.

Berlin-Impressions

promoting young talent, stress-
ing that Germany can only sus-
tain itself as a centre of fashion
and culture if it takes its young
people by the hand. This was
impressively borne out by the
Fashion Show and the big Show

by VDMD label designers Heidi

Beck, Verena Ebner von Eschen-
bach, Bernhard Hohmann, Caro-
line Klein, Ursula Laudien, Aro-
sha Rosenberger, Petros S., Mi-
chael Spitzbarth, Angela Thiel-
Entacher, with Renate Wohlfart
and Christiane Wirth. In re-
sponse, Christiane Arp, editor-
in-chief of Vogue stated: “ ...

Schiesser, headquartered in Ra-
dolfzell, Germany, used to be a
central part of what was once a
booming knitting industry. As
visitors go round this worth-
while, educational and well as-
sembled exhibition, they are
likely to have several epipha-
nies. Stressing the historical
significance of underwear, Mu-
seum Director Dr. Thomas Sch-
nabel, states: “The textiles and
clothing industry in Baden,
Wiirttemberg and Hohenzo-
llern shaped the country's eco-
nomic development for more
than 100 years.” It was not un-

If, here in Germany, the appre-
ciation and support for fashion-
designed in Germany grows, the
international awareness of Ger-
man' fashion will likewise im-
prove. The VDMD is a strong
network synonymous with pow-
erful lobbying — in our role as a
strong partner and promoter of
Germany's fashion and textile
designers, we're looking for-
ward to working hand in hand
as we move into the future to-
gether.” Read our in-depth re-
port on the anniversary event at
textile-network.com _
[www.vdmd.dg]

til the 1950s that the mechani-
cal engineering and automo-
tive industries worked their
way to the top.
Divided into five chapters, the
exhibition retraces the history
of underwear since the begin-
ning of its industrial production
in Wirttemberg und Baden.
Featuring an interesting fringe
programme,  “Auf  nackter
Haut” (“On bare skin”) runs in
Stuttgart until 3rd of April
2016. An extensive catalogue
has appeared alongside the ex-
hibition.

[www.hdgbw.de]
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16th March 1903 : Aircraft

The brothers Wright take their first
tlight wath an motorised aircraft.

: « | 29th January 1886 » Motor vehicle |
i Wl Carl Benz applies a patent for
SRR  his motor vehicle No. 1, s
- A TR A AT
HHHRIHHHN HH
--1;[{;Eﬁ- 10th March 1876 » Phone 't'iﬂ.::
R 1R}
i i Alexander Graham Bell {’t:-:.-_i
made the first phone call i’
with his employee Watson.
24th January 1876 : Sinkers
: ; Ernst Liebers starts with the
industrial production of accessories
for knitting machines,
12th November 2015 : nano
Michael Starke and Thomas Liebers
introduce at ITMA / Milano NEno
for the first time.
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